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[Iporpamma cocrasnena B coorBerctBur ¢ @I'OC BO no nanpasnenuto 38.03.01
OKOHOMUKA.

Astopsl A.I'. Menbsrynosa, E.b.Kurosa , P.P. bumakosa
PaGouas mporpamma o6cykaeHa 1 YTBEPKICHA HA 3aceTaHuH KadeaIpbl
WHOCTPAHHBIX S3BIKOB IS MPO(ecCHOHABHBIX IeNen

3aenyrommii kadenpoit A.I'. MenbrynoBa



1. Hean n3yyeHus TUCUUNIHHBI

Lenbto ocBoeHus: AUCUUILIMHBL «HOCTpaHHBIN SI3bIK MPOGECCHOHATBHBINY SBIISAETCS
dbopMUpOBaHHE U Pa3BUTHE KOMMYHHKATHBHOW KOMIIETEHIIUH, JOCTATOYHOW U HEOOXOIUMOI
JUTSL OCYILIECTBJICHUS MpodecCHOHaNbHON NesTeNibHOCTH B Poccun u 3a pyOexom, oOlieHus Ha
AHITIMHCKOM SI3bIKE Ha MEKIYHAapOJHOM YpOBHE, a Takke (Ipu HeoOXOOUMOCTH) s
MOCJIETYIOLIEr0 COBEPLIEHCTBOBAHUS YMEHUN U HABBIKOB OIEPUPOBAHUS AHIJIUHCKHUM SI3BIKOM B

npodeCCHOHATBLHOMN 1eATETEHOCTH.

2. [lepeyeHb MIIAHUPYEMBIX Pe3yJIbTATOB 00y4YeHHsl M0 AUCHUILINHE (MOYJII0),

COOTHECCHHBLIX C INIAHUPYEMBIMH PE3yJdbTaTaMHU OCBOCHUSA OﬁpaSOBaTeJILHOﬁ MporpaMmal

Komnerenuun ody4daronierocsi, opmupyembie B pe3yJibTaTe 0CBOEHMSI

AUCIHUTLIUHBI
Kon
KOMIIECTCHIIHH T10 Kommerentus
dI'0OC BO
K-10 Crioco6eH oCcymecTBISITh NPO(heCCHOHATBFHYI0 KOMMYHHUKAIIUIO Ha
MHOCTPAHHOM $SI3bIKE B c(hepe BHEIIHEAKOHOMUYECKOM NIESATEIbHOCTH
CTpyKTypa KOMIETeHIHHU
Komnerenmus ®opmupyemsbie 3YHel

[1K-10 CriocoGeH ocyIiecTBIsITh
pohecCuoHaAIbHYIO
KOMMYHHKAITIIO HA HHOCTPAHHOM
sI3bIKE B chepe
BHEITHEAKOHOMUYECKOU

eI TeIIbHOCTH

3. 3HaTh TUHTBUCTUYECKHUE OCOOCHHOCTH KOMMYHUKAIIMH HA
M3y4aeMOM MHOCTPAHHOM SI3bIKE B cdepe
BHEIITHEAKOHOMHYCCKOM JeSITCIIbHOCTU

Y. YMeTh oCylIecTBIATh KOMMYHUKAIIUIO B cepe
BHEITHEAKOHOMUYECKOU JIEATENILHOCTH B YCTHOU U
MMCEMEHHOM (popMax Ha U3y4aeMOM WHOCTPAHHOM SI3BIKE
H. Biiagets HaBbIKaMM YCTHOM Y TUCBMEHHOM
KOMMYHHKAIIUU Ha MHOCTPAHHOM $I3bIKE B chepe
BHEITHEAKOHOMHYCCKOM JeSITCIIHHOCTU

3. MecTo quCHUILIHHBI (MOYJIsI) B CTPYKType 00pa3oBaTeIbHON NPOrpaMMbl

[punamnexxnocts guctumiuHel - BJIOK 1 AMCHUITVIMHBI (MOAVYJIN): Yacts,

(bopMI/IpyeMa;I Y4aCTHUKaMU 06p330BaTeJ'IBHBIX OTHOIIICHUH.

[IpenmecTByromue AUCIUTUIMHBI (OCBOGHHE KOTOPBIX HEOOXOJUMO sl YCIENTHOTO
ocBoeHusi naHHOW): "MHocTpaHHBIA s3bIK", "VIHOCTpaHHBIN $I3BIK N7 JENOBOTO OOIIeHHS",

"NnpopManinoHHbIe TEXHOJIOTUN"

4. O0beM AUCHMILIMHBI (MOYJI51) B 3a4€THBIX eIUHULAX C YKa3aHHEM KOJIH4eCTBa
aKajgeMHYecKHX YacoB, Bbl/IeJIeHHbIX HA KOHTAKTHYI0 padoTy 00y4yaromuxcs ¢
npenojaasareseM (110 BUAaM y4eOHbIX 3aHATHII) 1 HA CAMOCTOAITEJILHYIO padoTy
o0y4aromuxcs

OO61mast TpyA0eMKOCTh TUCHUIUTHHBI cocTaBisieT 10 3ad. en.,360 yacoB.

Bun yuebHol paboThl KonnuecTBo yacos
KonrtakTHas(ayauTopHast) pabora
Jlexunn 0
[TpakTaeckue (cem, 1ab.) 3aHATHUS 248

3auycTaM

CamocTosTenbHas pa60Ta, BKJIIOYas MOoATOTOBKY K 5K3aMCHaM U

112




\Bcero 4acoB

360

5. Conep:kanue JTUCHUILUINHBI (MOYJIs1), CTPYKTYPHMPOBAaHHOE 110 TeMaM (pa3aesiam) ¢
YKa3aHHeM OTBeJeHHOI0 HAa HUX KOJIUYeCTBA AKaJeMHUYeCKHX YaCOB 1 BH/I0B y4eOHBIX

3aHATHH

5.1. Conep:xanue pa3iei0B M CHUILTAHBI

Ne

/i Pa3nesa u TeMa JUCHUILINHEI

Ceme-
cTp

Jlek-
1107001

Cemunap
Jladopar.
[IpakTHny.

Camo-
CTOST.
pao.

B
HHTepa-
KTHUBHOI1
popme

DopMbI
TeKylIero
KOHTPOJIS

ycneBaeMoCTH

BusHec u sKonorud. DTUKa/
1 [Business and the Environment.
Ethics

31

28

3.1 case-study 1.
3.1 JlenoBoe
nucemMo 1/
Writing 1.
Hanucanne
oTueTa o Kency
1/ Writing a
report (case-study
1). 3.1 Tecr 1. 3.1.
MIPE3CHTAIINS 110
teme "Ethics and
Business" Ha
BBIOOD CTYJIEHTA.

2 [Konkypenuus/ Competition.

31

28

3.1 case-study 2.
3.1 [enmoBoe
MUCHEMO 2/
Writing 2.
Hanucanne
MUChMa JICTIOBBIM
napTHepam (1o
kericy 3)/ Writing
an e-mail to
business partners
(case-study 2)..
3.1 nuckyccus Ha
temy "What
makes a business
competitive?". 3.1
TECT 2

3 VJlunepctBo/ Leadership.

31

28

3.1 case-study 3.
3.1
pedepupoBanue
ctaTtbu/article
rendering:
CraTps no Teme
Ha BBIOOP
CTYJCHTA U3
MIEPUOINYECKOMN
AHIJIOSA3BIYHOMN
npecchl. 3.1.
Term test




n/n

Pa3pen u Tema JUCIUILIMHBI

CeMme-
cTp

A

Jlek-

Cemunap
JlaGopar.
IIpakTuy.

Camo-
CTOAIT.
pao.

B
HHTepa-
KTHUBHOI1
popme

DopMbI
TeKylIero
KOHTPOJIS

ycneBaeMoCTH

4.1

OTKpbITHE OH3HECA!

KoMMyHHKaI¥s B KOMIIAHUH.
KomannoobOpaszoBanue/ Setting
up a business.
Communication. Teambuilding.

32

40

24

3.2 case-study 2.
3.2 JlenoBoe
nuceMo 1/
Writing 1.
Hanucanune
oT4yerTa o
MPUHSTHIX
peleHusx (1o
keiicy 1)/ Writing
an e-mail
summarising the
decisions (case-
study 1).. 3.2
Juckyccus 1o
teme "Why is
teambuilding
important?"

5.2

OTKpBITHE OU3HECA:
BricTpanBaHue
B3aMMOOTHOIIIEHUH/ Setting up
a business. Building
relationships.

32

30

24

3.2 case-study 1.
3.2 case-study 3.
3.2 noknan-
Mpe3eHTalus Ha
KOH(pepeHmu
"My Business
Idea". 3.2
pedepupoBanue
crateu l/article
rendering 1:
Cratbs 110 TEME
Ha BBIOOP
CTYJCHTA U3
MIEPUOANYECKOMN
AHTJIOSI3bIYHOM
npecchl. 3.2 TecT
1

Pe3ynbTaThl paboTh
KOMIIAHUU. Y CIeX U
YCIIEIIHOCTb.

'Y 10BIIETBOPEHHOCTH pabOTOM/
Company performance.
Success. Job satisfaction.

32

38

24

3.2 case-study 4.
3.2 case-study 5.
3.2 JlenoBoe
MUCHMO 2/
Writing 2.
Hanucanne
CTaThH O
KOMIIaHHH /
Writing an article
about a company
(ML UL, p. 40)..
3.2
pedepupoBanue

crateu 2/article




n/n

Pa3pen u Tema JUCIUILIMHBI

CeMme-
cTp

Jlek-
107001

Cemunap
JlaGopar.
IIpakTuy.

Camo-
CTOAIT.
pao.

B
HHTepa-
KTHBHOH

popme

DopMbI
TeKylIero
KOHTPOJIS

ycneBaeMoCTH

rendering 2:
CraTps 110 TEME
Ha BBIOOP
CTYJICHTa U3
MePUOUYECKOMN
aHTIIOSI3BIYHOM

npecchl. 3.2 Tect
2

Pabora ¢ nokynarensamu
(xmuentamu)/ Customer
service.

41

24

4.1 case-study 1.
4.1
pedepupoBanue
cratbu /article
rendering:
Cratbs 110 TEME
Ha BBIOOP
CTYJICHTA U3
MEPUOANYECKOHN
AHTJIOSI3bIYHOM
npeccol. 4.1 Tect
1. 4.1/lenoBoe
nuceMo/ Writing.
Hanucanne
nuchMa-3amnpoca
MOCTaBIIUKY /
Writing an
enquiery letter to
a supplier. ML UI,
PF p. 15).

ChustHUA U TTOTJIOLICHHUS.
Kpucusznoe ynpasieHue/
Mergers and acquisitions.
Crisis management.

41

32

4.1 case-study 2.
4.1 case-study 3.
4.1 UtorossIit
TecT. 4.1
IIpe3enTanus Ha
TeMy "Mergers
and acquisitions:
stories of success
or failure" na
BBIOOD CTYJICHTA..
4.1 Tectr 2. 4.1
Tect 3

NTOI'O

248

112

5.2. JIeKuMOHHBIE 3aHATHS, UX COJEePKAHUE

5.3. Cemunapckue, npakTHiecKme, JadopaTopHbie 3aHATHS, UX COJAEpPKAHUE




No pazpena u
TCEMbI

Copneprxanue U GopMbl IPOBEICHHS

Cemunapsb! 1-14.. Pa3z6op u 3akperuienne oCHOBHOM Jiekcuku 1o Teme (Key
Vocabulary NIB SB c.65).

Jluckyccus Ha TeMY 3arps3HEHHs OKpPY>Kaloleil cpeibl U OTBETCTBEHHOCTH
pou3BoAcTBeHHBIX npeanpustuii (Lead-in NIB SB c. 65-66).

Pabota ¢ Tekctom Proven Environmental...: u3yyaromee urenue, nepeBo,
BBITIOJIHEHUE 33JJaHUM K TeKCTy, 6ecena o Texkcry (NIB SB ¢.66-67).
[ToBTOpEHNE U 3aKpeIyieHNe OCHOBHOM JIEKCHKHU ypoKa: padoTa ¢ TOJIKOBBIM
CJIOBApEM, COCTABIIEHUE U NEPEBOJ] IPEIOKEHHM, BHIIIOTHEHUE JIEKCUKO-
rpaMMaTHYeCKuX yrpaxHeHui, quckyccus (NIB SB ¢.68-71).

AynupoBaHue u BeinoiaHenue 3aaanuii (Listening NIB SB ¢.71)

PaboTa B mapax: pa3paboTka 3KO-TipoekTa u rnmouck croncopa (NIB SB ¢.72-73)
MuHH-KOH(EpEHIIHS B TPYIIIE 10 MPodJieMaM 3arps3HEHUsT OKPYKAIOIIEH Cpe/Ibl.
['pammaTika. KocBennas peub. Beimonnenue ynpaxuaenuii. (GW3: Unit 10)
Tumnbr BonpocurenbHbIx npeanoxennid. (GW3, Unit 15) BerpoeHHbIe BOITPOCHL.
(GW3, Unit 15)

JlOKJIa/1bl CTYZICHTOB T10 IIPOYUTAHHBIM CTAThSIM, TPYIIIOBas TucKyccus. Jlor.
Matepualn : JlenoBas nexcuka: nHTeHCUBHBINA Kype. Market Leader Inermediate,
Unit 10,

JlenoBoe nucbMo 1o Keucy 1.

Cemunapst 1-14.. Pa36op u 3akperuienne 0CHOBHOH Jiekcuku 1o Teme (Key
Vocabulary NIB SB c.74).

Benenue B Temy, aynupoBanue (Lead-in NIB SB c. 75).

Pa6ota ¢ Tekctom Europeans Log on ...: n3ydatrolee 4reHue, nepeBo,
BBITIOJIHEHHE 3aJJaHUH K TEKCTY, Oecena mo BonpocaMm K Tekcty (NIB SB ¢.75-76).
[ToBTOpEHUE U 3aKperieHhe OCHOBHOM JIEKCUKU YpOKa: paboTa ¢ TOJIKOBBIM
CIIOBapeM, COCTaBJICHUE U MIEPEBO/I PEJIOKEHHH, BBITOIHEHHE JTEKCHKO-
rpaMMaTHYeCcKUX ynpaxHeHuH, nuckyccus (NIB SB c.77-80).

Skills Focus. Ymenue padotats ¢ nndopmanueii o nenax Ha akuuu (NIB SB ¢.80-
81). Jlekcuueckue cpencTBa ONUMCaHNs U3MEHEHUH 1IEH Ha aKLIMU: ayAUPOBaHUE U
BoITTOTHeHHE 3ananuit (Listening NIB SB ¢.82)

PaboTa B mapax: nuHBecTupoBanue B akuuu (Speaking NIB SB ¢.83)
Jlon.Marepuain: /lenoBas JIekCHKa: MTHTEHCUBHBIN KypC.

Market Leader Intermediate, Unit 12. JlenoBoe nucbMo 1o Keicy 2.

Cemunapsl 1-14.. AynupoBanue: npociymurbanue Tekcra (key vocabulary) NIB
SB, c.144. PaboTa ¢ TepMHHaMu, UX ONpeeTICHHE.

Lead —in: mpociaymuBaHue TEKCTa OTHOTO U3 PYKOBOJAUTENEH KOMIIAHUU
Bloomberg o pa3nuuHbIX THNAaX WH(GOPMAIMK, KOTOPYIO MpeiaraeT KOMITaHusl.
3anuce nHOOpPMAITMHK O peMeTaX, N300paKEHHBIX HUKE, O0CYKICHHE.
[IpenrekcroBoe ynpaxxkHeHHe K TekcTy o M. birymbepre, ynp.1,ctp.144, NIB, SB.
M3yuaromee urenue tekcta A Man and His Information Machine (Yenosek u ero
nH(popMalMoHHas MamuHa), ctp.145, NIB, SB.

PaboTa c nmekcukoit Tekcra Ha c.145 (NIB) (cioBooOpa3oBanue, mpeaiokHbIe
¢bpa3bl). Beimonnenue ynpaxxHeHui K TeKCTy, ctp.146 — correct the wrong
statements. Ymp.1,c.147 (Match the words with their corresponding definitions).
CocraBienue auanora — ymnp.4,c.146 (o0cyxaeHue NpeuMyIecTB U HEI0CTaTKOB
paboThl B 0uce, OMMCAHHOM B TEKCTE).

INIB SB, C.150 — Skills Focus: npociyraiiTe cBOAKY «HOBOCTH B MUPE OM3HECA»
1 BBIIIOJTHUTE 3aJ1aHUE.

[Ipe3enTarus matepuana rpymnne (noaroroska crarbu u3 FT, IHT, the Economist

o BBIOOPY cTyAeHTa i penoptaxka) — Guidelines for writing radio news reports,




No pazpena u
TCEMbI

Copneprxanue U GopMbl IPOBEICHHS

yop.1, c.151 NIB, SB.

AynupoBaHue: BblloJIHEHUE ynp.2,c.82, ynp.2,c.83 NIB, WB.
Jlon.marepuan: Market Leader Intermediate. Unit 11./]enoBas nekcuka:
MHTEHCUBHBIN KYpC.

4.1

Cemunapsl 1-20.. AyaupoBanue: npociyimmBanue Tekcta (Key
Vocabulary),c.106, ananu3 KIr04eBbIX JIeKcudeckux equHuIl mo teme (Public
Limited companies, Sole Trader/Proprietor, Partnership, Private Limited
Company). [Ipemnoxxusie ¢passl B TekcTe. OnpeneneHue Tuna Ou3Heca
HiDKenpuBeeHHbIX kommanuii NIB, Students’ Book, ¢.106.

OO0cyXIeHre TPEUMYIIECTB U HEJTOCTATKOB KaX10T0 THia 6u3Heca. NIB,
Students’ Book, ¢.107.

[TonroroButenbubie ynpaxHenus K TekcTy The Idea Man, NIB, Students’ Book,
c.107.

Jluckyccus: 9To MBI 3HaeM o kommaamsx Sun, Hewlett Packard, IBM. Ux
CTOpUS, COCTOSIHHE KOMIIaHUi cero/iHs (2-3 cTyneHTa roTOBIT HH(OPMALIUIO 110
KaKJIOM KOMIIAaHUN).

Jlomn. matepuan: [lenoBas nekcuKa: UHTEHCUBHBIN Kypc

Market Leader Upper Intermediate. Units1,3, 8. .

Writing: 1) case study 1 (a report); an article about your company. p. 40

52

Cemunapsl 1-15.. Pabota ¢ Tekcrom The Idea Man, NIB, Students’ Book, c.108.
[lepeBos OTAENBHBIX OTPHIBKOB TEKCTA HA PYCCKHUM A3bIK. AHAIN3
rpaMMaTHYECKUX KOHCTPYKIHA TeKcTa. [Ipeanoxkasie ¢ppasbl B TEKCTE.
Brinonnenue ymp.2,3 K TEKCTY.

Aynupoanue: NIB, Students’ Book, ynp.1,c.114.

Pabora c nekcukoii Tekcra, NIB, Students’ Book, ¢.109, ynp.1,2 (TepmuH u ero
nepunuys );ynp.3,ctp.110.

CrnoBooOpazoBanue: oTpunarenbublie npedukcel. I[pepukce —inter,-post,-out,-bi,-
pre,-multy,-ex, ynp. Ha ctp.110.[ToaroroBUTh 3-5 CNOB € KaXKIBIM MIPEPUKCOM.
JlMcKyccHs: Kakie BOIPOCHI Mbl JJOJDKHBI 33J1aTh cede, eclI Mbl coOupaeMcst
HayaTh CBOI1 OM3HEC.

PaGora c anketoii — How do you rate as an entrepreneur? NIB, Students’ Book,
c.112 (npoananu3upyiite cedsi, oTBedas Ha Bonpocsl: 1)Are you a self-starter, 2)
How do you get on with other people? 3)Can you lead and motivate others? 4)
Can you take responsibility?

AynupoBaHue: npocnymBanue Tekcra Competitive Advantage,Unit8, Jeremy
Comfort, Nick Brieger. Developing Business Contacts./[uckyccust Ha 0aze Tekcra:
Kak cOXpaHUTh KOHKYPEHTHOCIIOCOOHOCTh KOMITAaHHH.

Aynupoanue: NIB, Work Book ymip.1,2, ctp.66, NIB, Students’ Book
yrip.1,ctp.115 — pacnionoxure oTpbIBKU U3 OM3HEC-TIIIaHA B JTOTMYECKOM
MOpSI/IKE.

CocraBienue OusHec-muana (popma, CTpykTypa OU3Heca, yueT KOHKYPEHIUH,
puckoB u 1.71.) - NIB, Students’ Book,ctp.115.

Jlon. matepuan: Market Leader Upper Intermadiate. Unit 2. JlenoBas nexcuka:
MHTCHCUBHBIN KYpC.

Cemunapsl 1-19.. AyaupoBanue: npocnymuBaue Tecta (Key Vocabulary) NIB,
Students’ Book, p.96.

OO6cyX1eHne OCHOBHBIX OTYETHBIX JOKYMEHTOB KOMIIaHHH.

Jlpo6u, nponientsl. NIB, Students’ Book, p.100,101,168. Onucanne cxem,
[TPEICTABISIONINX PA00OTy KOMITAHHIA.

[TpesenTanus pe3yapTaToB paboThl KoMnaHuu (Tpymnmsl 1o 2-3 crynenTa). NIB,




No pazpena u
TCEMbI

Copneprxanue U GopMbl IPOBEICHHS

Students’ Book, p.155,159,161.

AyaupoBaHUe: MPOCTYITUBAHUE TIPE3CHTAIUN YETHIPEX MEHEKEPOB,
onuchIBaronuX GpyHkIuu cBoux otaenos. NIB, Students’ Book, p.97.
Bocnpoussenenue matepuaina (padora B mapax). [IpociymmBanue TekcTa — OT4ET
(bMHAHCOBOI'O AaHAIIUTHKA O PabOTe CBOEro CEKTOPa,3anuch HUPPOBLIX JaHHbBIX.
Pabora ¢ Tekctom «What's the annual report?» NIB, Students’ Book, mepeckas
TEeKCTa.

Pabora ¢ TekctoM «Anatomy of the Annual Report” (AnaTomusi roT0BOTO OTYETA)
- u3yyaroriee yrenue. Mupopmanius, npeacTaBieHHas B pa3IMuHbIX pa3jenax
rogosoro otuera. NIB, Students’ Book, p.98.

PaboTa c nmekcukoi Tekcra, ¢.99.Tepmunbl u ux neduHUIIN.yIIp.2,cTP.99.
AyIupOBaHHE: MPOCTYITUBAHUE TEKCTA, MIPEICTABIISIONIETO OTYET (PMHAHCOBOTO
QHAJIMTUKA O paboTe CBOETO CEKTOpa — 3aIMUCaTh MPaBUILHO IUGPHI,
npuBeeHHbIC B oTuere. NIB, Students’ Book, p.102.

[TrceMO: Kak MpeICTaBUTENIb KOHCAITUHIOBON (PMPMBI HAMHUILIUTE OTYET O padboTe
komranuu L'Oreal, ucronb3ys naHabie npe3eHTanuu u3 ymup.4,5 ¢.103

Pat6ora ¢ Tekcrom Board Ousts BMW Chief and his Heir, NIB,WB,c.52-53.
BrIrtonHeHUE yIIpaKHEHUH 110 TEKCTY.

PedepupoBanue cratbu, TpynmnoBas AUCKYCCUs MO 3aTPOHYTOM B CTaThe
npoGiieme. Pabota ¢ rpadukamu: Bepudukanus nagopmarmu. NIB, Students’
Book, c.104. Vocabulary Check, NIB, Students’ Book,c.105;ymp.3,ctp.105
(bpa3oBbIe rIaros)

[TrcpMO: HANMUITUTE CPABHUTENBHBIN aHaIN3 Pa0OThI TPEX KOMITbIOTEPHBIX
kommanuii (Sun, Hewlett Packard,IBM), ucnions3ys rpaduku Ha cTp.55
NIB,WB.IIoaroroska ycTHOU IIPE3EHTALINH.

[IpesenTarnus paboThl KOMIIaHUU (110 BEIOOPY CTYACHTA) IO UHTEPHET
MCTOYHUKAM.

Pemenue keiica: oOcyx1eHHe TUHAMUKU paOOTHI KOMITaHuH. J{omn. MaTepuan
Marketl Leader Upper Int. Units 4,5. [lenoBas 1ekcuka: HHTEHCUBHBIN Kypc.

CemuHapsl 1-12.. AyaupoBanue: npociyimnBaHue BBogHoro tekcra (Key
Vocabulary), NIB SB, c.125. «Boennas» meradopa B 6u3Hece (strategy, tactics,
coups, raids, etc) ynp.1,2,3,c.125.

AymupoBanue: ymp.1,c.125 npociymuBaHie TEKCTa U 3alI0JHEHUE POIYIIEHHON
H(}OpMaLINH.

Pa6ota ¢ 6a30BbIM TekcToM “Hello to the good buys” o kommnanuu Shell Oil —
pa3paboTka HOBOTO OpeHna, c.126 (u3yyaromee urenue). PegepupoBanue Tekcra,
BBINOJIHEHUE YIIp. €.127 — 0TMeThTE CTa iU pa3pabOTKU HOBOTO OpeH/a.
3aKperieHue JIEKCUKH K TeKcTy ¢.126 — ymp. ¢.128 (cinoBooOpa3oBanue,
[peUIoKHbIe codeTanus ). Beimonnenue ymp.c.128 NIB SB. [TucemeHHbIiH
0OpaTHBII MIEpeBOJT HEKOTOPHIX ab3areB Tekcta c.126.

Pa6ota ¢ Tekcrom: NIB SB, c. 132 — Direct mail marketing (cdepa crpaxoBanus
PKU3HH, IEHCHOHHOTO 00€CTIeueH s, TPOIayKu TOAMKMCKH Ha )KypHabl), c. 133,
ymp. 2.

Pemenue ketica: Unit 2 “Brands”, ML, SB.

[IpocmoTpoBoe ureHune TekcTa Ha ¢.68 Workbook, Beimonnenue ymp. Ha ¢.69.
Aynuposanue: Listening 2, Section 1, ¢.83, NIB WB.

CocraBieHue auanora: npo0jaeMbl STHKM MapKeTHHTa B TypU3ME — Ha OCHOBE
Martepuana u3 xypHaita Holiday Which?, ymip 2,¢.32, Business Class ¢
[IPUBJICUCHUEM OIIbITA CTYACHTOB.

[Tucemo: ¢.133,ynp.1 NIB SB. Kak paboTHHK CTpaxoBOi KOMITAHUU COCTaBbTE




No pazpena u

Coxaeprxanue 1 popMbI IPOBEACHUSA
TEMBI Acp (bop POBCA

[TUCBHMO JIJI51 MOJIOJIBIX BBIITYCKHUKOB, KOTOPBIE TOJIBKO Ha4Yaal paboTaTh, C HEIbI0
YGCI[I/ITB HUX CcO31aThb CBOU IIEHCUOHHBIN (1)OHI[ JJIs1 BBIXOJa Ha IICHCHUIO.
[Tpomymaiite yoequTebHbIC apryMEHThI U ()pa3bl, MIPUBICKAMOIIIE BHUMAHKIE
anpecaroB. Jlon.matepuan : Market Leader Upper Int. Unit 10. [lenoBas jgexcuka:
MHTEHCHBHBIN KypC.

Cemunapsl 1-16.. AyaupoBanue: npociymuBanue Tekcta (Key Vocabulary). NIB
SB,c.116. Ynp.1,c.116: mo oTppiBKaM U3 pUHAHCOBOM Mpecce onpeeanTe, B
KaKkoi (popMe COCIMHSIOTCS ABE KOMIIAHUH ISl BeJICHHsI JasibHeiero Ouzneca
(joint venture, merger, takeover).

AynupoBanue: ynp. 2,c.117 Jluckyccusi: npuMepsl yCIIEUIHOTO CIAUSHUS
komnanuii, mo marepuanam FT,IHT, untepner.

Pa6ota ¢ Tekctom When Egos Collide (korna crankuBarotcs amounuu) NIB
SB,c.118.

[lepeBo/ OTIENBbHBIX a03alEB TEKCTA HA PYCCKUM A3BIK.

Pabota ¢ nekcukoi no rekery ymp.1,c.119,ynp.2,3 ¢.120 NIB SB.

®dpazoBble rinarosl, yop.1,2, c.120. YnpaxHeHus Ha clIoBOOOpa30OBaHHUE.
OOpaTHBIii IepeBO]] OTACNIbHBIX a03a1eB TekcTa Ha cTp.118. Juckyccus Ha 6aze

8 yrp. c.121 (Danger ego under control) NIB SB, kxakue xapakTepucTHKN OH3HEC
MEHEKEPOB OUEHb BaYKHBI, KAKME HE HY>KHBI U KaKUE OMACHBI JJI BEJCHUS
Owm3HECca U PYKOBOJICTBA JIFOIbMHU.

AynupoBaHue: mpociyiuBanue Tekcta (ymp. ¢.122 NIB SB) —Bremonnenue ymp.
c.60-61, NIB WB.

[Tucemo: NIB SB, c.124 —Bill Mascull, Business Vocabulary in Use, Unit 54, c.
116.

PaboTa 1o MaTepuanam 1o CIUSHUIO U MOTJIoIIeHuIo komnanuii — Unit 34,¢.76-
77, Bill Mascull, Business Vocabulary in Use, BeinmonHenue ymp. c.77.
Jlnckyccust: MexxyHapoaHbIe BCTPEUH.

[1rceMO: Ha OCHOBE MPOCIYIIAHHOTO HAUIIUTE summary (1iesin coOpaHuii, mpaBa
1 00513aHHOCTH YYaCTHUKOB COOpaHUs, POTOKOJ coOpanus). Jlon.Marepuan:
Market Leader Upper Int. Units 11,12 JlenoBast 1ekcuka: HHTEHCUBHBIA KypC.

6. ®oHI OHEHOYHBIX CPEICTB VI MNPOBEICHHS IPOMEKYTOYHOH ATTECTAUMH IO
AUCHHUILINHE (MOJHBIH TEKCT NPUBEACH B IPHJIOKEHNH K pado4eil mporpamme)

6.1. Tekyumuii KOHTPOJIb

KOHTPOHLHBIB 3aJaHus WIN
HHbIC MaTepHaJbl, Onucanue
DTams HeoOXoMMBIe ISl OLIEHKH oKazaTeTei 1
a 3HAHUH, yMeHMii, HABBIKOB KDHTEDHER
¢popmupos Hl"l'ﬂ Iepeuenn (3YHI)I: u (Wan) onbITa purep
KOMIICTCHIIMHA JAeSITebHOCTH, OLECHUBAHUS
N(-) q)OpMI/IpyeMbIX (3.1 .o -3-11, ’ KOMIIETEeHIUI HAa
(Tema n3 o XAPAKTCPUSYIOMINX STANB |,y unEIX STaMAX HX
n/n paGoueii KOMIIETeHIMii V.1...V.n, (bopmupoBa p e
no ®I'OC BO H.1...H Il) KoOMIeTeHIHmii B pouecce pMHP i
IporpaMmmal R o ONMCAHME HIKAJ
ocBoeHHsI 00pa3oBaTeIbHOI 100
AUCUMILIHHBI) MporpamMMbI OUEHHBAHMS (o B
(Hammenosanue 0aJUILHOI 1IKAJIe)
OLEHOYHOr0 CPeCTBa)
1. Bu3sHec u H.BHaHeTB HaBbIKaMHU IPpaBUIIbHOCTb
) YCTHOM U MUCBMEHHOM IIOCTPOCHHUSL
PKONIOTHS, JTHKa/ KOMMYHHUKaIlUU Ha BBICKA3bIBAaHUI
1 |Business and the [[IK-10 Y 3.1 case-study 1
. MHOCTPAHHOM SI3bIKE B (1);
Environment.
Ethics chepe coliep)KaTenpbHOe
BHCIITHEYKOHOMUYECKOI COOTBCTCTBHUC




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanne
3Taﬂbl Heo0X0AMMbIe JUIST OLIEHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIETeH Ui 3.1...3 JesTeTbHOCTH OUCHHBATH
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n 6 o KOMIECTCHIMH V.1.. .Y.n, (dopmupoBanus P
paboueu ®roc BO o ¢dopmupoBanus,
o H 1 H n) KOMIIETCeHIIHH B mpouecce
HporpaMMbI elloce . “ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
esITeNNLHOCTH 3ananuto (1);
JIOTHYHOCTh
BOIIPOCOB U
OTBETOB U
peaxkuuii Ha
peIuuKu
maptHepoB (1);
TOCTIDKEHUE
KOMMYHHUKaTHBHO
¥ Lieau 3agaHust
2.5
3.3HaTh
ITHHTBUCTHYECKHE MPaBUIBHOCTh
0COOEHHOCTH CTPYKTYPBI
KOMMYHUKAIMX Ha COOTBETCTBYIOIIET
M3y4aeMoOM 0 THUIA JEeJI0BOTO
MHOCTPAHHOM $I3BIKE B nuceMma (1),
chepe 3.1 JenoBoe mucemo 1/ JIOTHYHOCTh
BHEITHeAKoHOMIYeckoi [Writing 1. Hamicanue U3JI0KEHHUS,

2 [1K-10 ESTENIbHOCTH oTyeTa o Keiicy 1/ rpaMMaTuyeckas u
Y. VYMeth ocymmecTBiats Writing a report (case- | CTHIHCTHYECKAs
KOMMYHUKAIIHAIO B study 1) MIPaBHIBHOCTH
chepe TekcTa (2),
BHEITHEAKOHOMHYECKON coJiepKaTeNbpHas
esITeIbHOCTH B YCTHOM HaTIOJTHEHHOCTH -
U MUCbMEHHOU (opMax He MeHee 60-80
Ha U3y4aeMOM cioB. (2) (5)
MHOCTPAHHOM SI3BIKE
3.3HaTh
ITHUHTBUCTHYECKHE 70 mpaBHIBHBIX
0COOEHHOCTH otBeToB = 10
KOMMYHUKAIH Ha OarioB.

3 [K-10 M3y4aeMoM 3.1 recr 1 Kon-Bo
MHOCTPaHHOM SI3BIKE B MIPaBUIBHBIX
chepe OTBETOB : 7 = KOII-
BHEIIHEAKOHOMHYECKON BO OasoB. (10)
esITeIbHOCTH
3.3HaTh YuuTeIBaroTCS:
ITHHTBUCTHYECKHE JIEKCHKO-
0COOEHHOCTH rpaMMaTH9ecKas
KOMMYHHUKAIIH Ha MPaBUIBHOCTh
M3ydaeMOM TEKCTa
MHOCTPAaHHOM SI3BIKE B npe3eHTanuy (2);

p 3.1. mpe3eHTays Mo p unn (2);
cepe g s MOJTHOTA
. [reme "Ethics and
4 [1K-10 BHEITHEOKOHOMUYECKOU . " PAacKpBITUS TEMBI
Business" Ha BEIOOD
IesITeIbHOCTH (2); noru4HOCTH

Y. YMeTh OCyIIeCTBIATh
KOMMYHHUKAIUIO B
chepe
BHEITHEOKOHOMUYECKOM
IeATeNTbHOCTH B YCTHOM

1 TUCHbMEHHON (opMax

CTYACHTA.

CTPYKTYpBI
Mpe3eHTallUU U

CBSI3HOCTB €€
gacteit (2);
HCIIOJIb30BaAHHE
JIOTHYECKUX




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH “02:::;1?::; -
(l)Ole/IpOBaHI/lH (3YH[,I' 3HAHUH, yMeHH i1, HABBIKOB KpHTepHER
KOMIIeTeH Mt Hepeuens )  (H) OmbITa OLeHNBAHHUS
Ne ¢opmupyembIx (3.1 .o .3.“, AEATETLHOCTH, KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n Goueii KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIHYHBIX ITANAX HX
paooyicu ®roc BO » (dopmupoBanus,
IIpOI‘paMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
AUCHUILTIHHBI) IporpaMMBL ouenusanus (o 100-
(HammenoBanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
Ha U3y4aeMOM CPEICTB CBA3H,
MHOCTPAHHOM SI3BIKE ¢bpa3 it Havana u
H.Bnaners HaBbIkamMu 3aBEpLICHUS
YCTHOW M MUCbMEHHOMN Mpe3eHTallH U
KOMMYHHUKAILMU Ha CBSI3BIBAHUS €€
MHOCTPAHHOM SI3BIKE B yacreil (2);
chepe coOmoeHme
BHEITHEAKOHOMHYECKON TpeOOBaHUI K
nesITeIbHOCTH HATIOJTHCHUIO
cmaiimos (1),
HCTIOTHEHHE
npesenTammu (1).
(10)
MPaBUJILHOCTh
MOCTPOCHUS
BBICKa3bIBaHUI
(1);
COJIepXKaTEeNbHOE
H.Biagets HaBBIKaMU COOTBETCTBHE
[YCTHO# 1 THCEMEHHOH 3amanuto (1);
KOMMYHUKAIH Ha JIOTHYHOCTh
5 2 KOHK.yPeHHHﬂ/ [K-10 MHOCTpaHHOM s3bIke B (3.1 case-study 2 BOIIPOCOB U
Competition.
chepe OTBETOB U
BHEITHEAKOHOMHYECKON peaxumii Ha
nesITeIbHOCTH PpeTUTHKHU
naptHepos (1);
JOCTIDKEHHE
KOMMYHHUKATUBHO
U 1enu 3aaHust
2.6)
3.3HaTh
ITHHTBUCTHYECKIE MIPaBHIBHOCTH
0COOCHHOCTH CTPYKTYPBI
KOMMYHUKAIH Ha COOTBETCTBYIOIIET
M3y4aeMOM 0 THIIA IEJIOBOTrO
MHOCTpaHHOM si3bike B (3.1 [lenmoBoe muceMo 2/ mmuceMma (1),
chepe 'Writing 2. Hantucanwne JIOTUIHOCTH
BHEITHEAKOHOMHYECKOH [TIChMa I€TIOBBIM M3JI0KEHUS,
6 [1K-10 e TEIBHOCTH mapTHepaMm (1o KeHCy — |rpaMMaTH4ecKas U
V. YMmeTh ocymecTBisTh|3)/ Writing an e-mail to| cTumucTuueckas
KOMMYHHUKAIIUIO B business partners (case- | MTPaBHWIBHOCTH
chepe study 2). Tekcra (2),
BHEIIHEAKOHOMHYECKON coJiepKaTesbHas
e TENIbHOCTH B YCTHOM HaIMOJHEHHOCTb -
1 MMCbMEHHOM (opmax He meHee 60-80
Ha M3y4aeMOM cioB. (2) (5)
MHOCTPAHHOM SI3BIKE
V. YMeTh oCylecTBITh YyurtsiBaeTcs
KOMMYHHUKAIUIO B 3.1 auckyccus HA TeMy AKTUBHOCTh
7 T1K-10 chepe "What makes a business| y4JacTHHKa BO
BHETITHEAKOHOMHUIECKOM [competitive?" BpeMs
e TEIILHOCTH B YCTHOM obcyxnenus (2),




n/n

Tanel
¢opmupoBanus
KOMIIETEeHIIH I
(Tema u3
padoueii
NPOrpaMMbI
JUCUMILIHHBI)

Ilepeuenn

(popmupyembix
KOMIIeTeHI U
no ®1rocC BO

(BYHumr:
(3.1...3.n,
Y.1...¥Y.n,
H.1...H.n)

KOHTpOJ’leble 3aJaHUA WIH

0CBOEHHSI 00pa30BaTeILHOI

HHbIE MAaTEepPUAJIbI,
Heo0XoMMBbIe JJIsl OLeHKH
3HAHUH, yMeHH i1, HABBIKOB

M (WJIH) ONbITA
J1eITeJIbHOCTH,
XapaKTepPU3yIMX dTANbI
¢opmupoBanus
KOMIIeTeHIIMii B mpolecce

NpPOrpaMmbl
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)

Onucanne
nokasareJiei u

KpPUTEpHEB

OleHHBAHMS
KOMIIeTeHIIui Ha
Pa3IMYHBIX ITANaX UX|
¢hopmupoBanus,
onMcaHue mKaJ
ouenuBanus (no 100-
0aJIIBHOI 1IKaJIe)

Y TMChMEHHOH popmax
Ha U3y4aeMOM
MHOCTPAHHOM SI3BIKE

KOPPEKTHOCTh
BBICKa3bIBAaHHUH BO
BpeMsi
B3aUMOICHCTBUS C
y4acTHHKaMH
Juckyccui (2),
MIPaBHIIBHOCTh
MTOCTPOCHUS
TIPOCTBIX U
CJIOXKHBIX
BBICKA3bIBAHUH
(2), cnocoGHOCTH
apryMEHTHPOBAaTh
CBOIO TOUKY
3penus (2),
CHOCOOHOCTD
YETKO U
MIOCJIEI0BATENILHO
W3JIOKHUTH BBIBOJ
Wi perrerue (2).

(10)

[1K-10

3.3HaThb
UIMHIBUCTHUYECKHE
0COOEHHOCTH
KOMMYHHKAIH Ha
N3ydaeMoM
WHOCTPAHHOM SI3BIKE B
chepe
BHEIITHEDKOHOMHYECKON
IesITEIbHOCTH

3.1 TecT 2

57 npaBUIBHBIX
otBeTOB = 10
0asioB.
Kon-Bo
MIPaBUIIBHBIX
OTBETOB : 5,7 =
KOJI-BO OaJIJIOB.
(10)

3. JlunepcTBo/
Leadership.

[1K-10

H.Bnanerr HaBBIKaMU
YCTHOM ¥ MMChbMEHHOMU
KOMMYHUKAIIUU Ha
MHOCTPAHHOM SI3BIKE B
chepe
BHCIITHEYKOHOMUYECKOI
IeSITENbHOCTH

3.1 case-study 3

NPaBUIBHOCTh
MTOCTPOCHHUS
BBICKa3bIBAHUH
(D
coJiep>KarenbHOe
COOTBETCTBUE
3amanuto (1);
JIOTUIHOCTH
BOIIPOCOB U
OTBETOB U
peakiuii Ha
PETUTNKH
napTHepos (1);
JIOCTHXKEHUE
KOMMYHUKAaTHBHO
¥ 11eJIA 3aTaHus

2).06)

10

[1K-10

Y. YMeTh OCyIIeCTBIATh
KOMMYHUKAIIIIO B
chepe

BHEITHEOKOHOMUYECKOM

3.1 pedepupoBanne
cratbu/article
rendering:

Craths 10 TeMe Ha

MPaBHIBHOCTH
CTPYKTYPBI
(rumaHa)
pedepupoBaHus

IeATeNTbHOCTH B YCTHOM

BBEIOOD CTY/ICHTA U3

M,




n/n

Tanel
¢opmupoBanus
KOMIIETEeHIIH I
(Tema u3
padoueii
NPOrpaMMbI
JUCUMILIHHBI)

Ilepeuenn
(popmupyembix
KOMIIeTeHI U
no ®1rocC BO

(BYHumr:
(3.1...3.n,
Y.1...¥Y.n,
H.1...H.n)

KOHTpOJ’leble 3aJaHudA WIH
HHbIC MaTepHaJbl,
Heo0XoMMBbIe JJIsl OLeHKH
3HAHUH, yMeHH i1, HABBIKOB
M (WJIH) ONbITA
J1eITeJIbHOCTH,
XapPaKTePHU3YIOIIHUX dTAMNbI
¢opmupoBanus
KOMIIeTeHIIMii B mpolecce
0CBOEHHSI 00pa30BaTeILHOI
NporpaMMbl
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)

Onucanne
nokasareJiei u
KpPUTEpHEB
OleHHBAHMS
KOMIIeTeHIIui Ha
Pa3IMYHBIX ITANaX UX|
¢hopmupoBanus,
onMcaHue mKaJ
ouenuBanus (no 100-
0aJIIBHOI 1IKaJIe)

Y TMChMEHHOH popmax
Ha U3y4aeMOM
MHOCTPAHHOM SI3BIKE

[EpUOINYECKON
AHTJIOSI3bIYHOM IIPECCHI

MOCJIEI0BATEHLHOC
Tb u3noxeHus (1),
MPaBUIBHOCTh U
MOJTHOTA
MTOHUMAaHHUS
TEKCTAa,
TTOHUMaHHe
netaiei (2),
yMeHHe 00001maTh
HHPOPMALIUIO U
ZenaThb
JIOTUYECKU I
BBIBOJ (2),
CHOCOOHOCTD
BBICKa3aTh CBOE
MHCHHE 110
3aTPOHYTOM B
CTaTbe TeMe
(mpobieme) (2), a
TaKXKe YMEHUE
3aIpOCUTh MHCHHE
JIPYTHX TI0
o0cyxmaemMoint
npobiieMe U BeCTH
apryMEHTHPOBaHH
VIO JIUCKYCCHIO

(2).d0)

11

[K-10

3.3HaTh
IIMHTBUCTHYECKHUE
0COOCHHOCTH
KOMMYHUKAIMU HA
M3y4aeMoM
MHOCTPAHHOM SI3bIKE B
chepe
BHEIITHEOKOHOMMYECKOM
IeATEeILHOCTH

3.1. Term test

80 mpaBUIIBLHBIX
OTBETOB = 25
0aJlIoB.
Kon-Bo
MIPaBUIBHBIX
oTBeTOB X 25 : 80
= KOJI-BO 0aJlIIOB.
(25)

HTtoro

100

12

4.1. OtkpsiTHE
Ou3Heca:
KoMMyHuKanus B
KOMITAHHH.
Komannoo6pasoBa
Hue/ Setting up a
business.
Communication. T
eambuilding.

[1K-10

H.Bnanerr HaBBIKaMU
YCTHOM U MUCBMEHHOM
KOMMYHUKaLUU Ha
MHOCTPAHHOM SI3BIKE B
chepe
BHCIITHEYKOHOMUYECKOI
IeSITENbHOCTH

3.2 case-study 2

MpaBUJIBHOCTH
MTOCTPOCHHUS
BBICKa3bIBAHUIA
(D
COJIepXKATEINBHOE
COOTBETCTBUE
3amanumo (1);
JIOTUYHOCTH
BOTIPOCOB H
OTBETOB U
peakiuii Ha
pEIUINKH
naptaepos (1);
JIOCTH)KCHUE

KOMMYHUKAaTUBHO




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanne
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIETeH Ui 3.1...3 JesTeTbHOCTH ONCHIBANITH
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n . KOMIIeTeHIIMH V.1...¥.n, dopMuEpoBanus Pa3IHYHBIX ITANAX HX
paboueii ®roc BO o ¢dopmupoBanus,
o H 1 H n) KOMIIETCeHIIHH B mpouecce
HporpaMMbI oelloce . “ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
M 11eNIM 3aJaHus
2.0
3.3HatTh
IMTMHTBUCTUYECKHE MPaBUIBHOCTD
0COOEHHOCTH CTPYKTYpBI
KOMMYHUKAIMH Ha COOTBETCTBYIOLIET
H3yd4aeMoM 0 THUMA JeJI0BOTO
y 3.2 JlenoBoe mrcbMo 1/ A
MHOCTPAaHHOM S3BIKE B L muceMa (1),
'Writing 1. Hanucanue
chepe JIOTHIHOCTh
. [0T9eTa O IPHHATHIX
BHEITHEAKOHOMHYECKON . H3TIOKCHHUSA,
pemeHmsx (1o Kerucy
13 T1IK-10 IeATEIILHOCTH .. : rpaMMaTuyeckas u
1)/ Writing an e-mail
Y. VYMeTh OCyIIecTBIATh . CTHITUCTHICCKAS
summarising the
KOMMYHUKAIIHIO B . MPaBUIBHOCTh
decisions (case-study
chepe 1 TekcTa (2),
BHEIITHEAKOHOMHUYECKOH | cojiepKaTeNbHas
esITeIbHOCTH B YCTHOM HaTOJHEHHOCTH -
W MMCbMEHHOM (hopmax He MeHee 60-80
Ha U3y4aeMOM cioB. (2) (5)
MHOCTPaHHOM SI3BIKE
AKTUBHOCTD
YYaCTHHKA BO
BpeMs
obcyxmenus (1),
3.3HaTh KOPPEKTHOCTb
ITHHTBUCTHYECKHE BBICKa3BbIBaHUH BO
0COOEHHOCTH BpeMs
KOMMYHHKAIIHN Ha B3aMMOJICHCTBHSA C
N3y4aeMOM y49acTHUKaMHU
WHOCTPAHHOM SI3bIKE B nuckyccui (1),
chepe MPaBUILHOCTh
BHEIITHEAKOHOMHUYECKoii 3.2 [luckyccus mo teme IIOCTPOCHUS
14 [K-10 nesITeIbHOCTH "Why is teambuilding MPOCTHIX U
Y. YMeTh ocymecTBiATh [important?” CJIOXHBIX
KOMMYHHUKAIIHAIO B BBICKa3bIBAHHH
chepe (1), cnocobHOCTH
BHEIIHEAKOHOMHYECKON apryMeHTHPOBATh
esITeIbHOCTH B YCTHOM CBOIO TOUKY
1 TMChMEHHOI hopmax 3penus (1),
Ha U3y9aeMOM CIOCOOHOCTH
MHOCTPAaHHOM SI3BIKE YEeTKO U
MIOCTIEIOBATEIIEHO
H3JTI0KHUTH BBIBOJI
unu perienue (1).
)
MPaBUJIbHOCTD
5.2. OTKpbITHE H.Bnanerr HaBBIKaMU P
o . MOCTPOEHHUS
OnzHeca: YCTHOM M MMCbMEHHOMN .
BBICKa3bIBaHU I
BricTpanBaHue KOMMYHUKAIH Ha (1):
15 |B3aumootHomenu [[IK-10 MHOCTPAaHHOM s3bIKe B |3.2 case-study 1 ’
. . COJIEPAKATENBHOE
i/ Setting up a chepe
. o . COOTBETCTBHE
business. Building BHEITHEAKOHOMHYECKON
. . 3amannio (1);
relationships. e TSIIbHOCTH

JIOTHYHOCTh




KOHTpOJIbele 3aJaHudA WIH
HHbIC MaTepHaJbl,
3Taﬂbl Heo0X0AMMbIe JUIST OLIEHKH “02:::;1?::; -
3HAHUH, yMeHH i1, HABBIKOB
(l)Ole/IpOBaHI/‘l‘H Mepeuens (BYHabrI: w (1) ombira KpUTepHeB
KOMIIeTeH Mt OLEeHHBAHHS
Ne ¢opmupyembIx (3.1 .o .3.“, AEATETLHOCTH, KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/II 6 o KOMIIeTeHII UM Y.l . .Y.n, dopmupoBaHus PA3JIMYHBIX dTanax ux
paboueu ®roc BO . dopmupoBanus,
IIpOI‘paMMbI fro H'l oo 'H'n) KOMIETERITHH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
JAMCHMTUIHHBI) IporpaMMBL OLleHHBaHHS (1o 100-
(Hanvienosanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
BOIIPOCOB U
OTBETOB U
peaxkuuii Ha
peIuuKu
naptHepos (1);
JOCTIDKEHHE
KOMMYHHUKaTHBHO
¥ Leau 3agaHus
2.05)
MIPaBHIBHOCTH
TTOCTPOCHUS
BBICKa3bIBAHHH
(1);
COJIepXKATENbHOE
H.Bnanetrs HaBbIKaMu COOTBETCTBUE
YCTHOM U MHCBMEHHOM 3amanuio (1);
KOMMYHHUKAIUX Ha JIOTHYHOCTh

16 [1K-10 MHOCTPaHHOM si3bike B (3.2 case-study 3 BOIIPOCOB U
chepe OTBETOB U
BHEITHEAKOHOMHYECKON peaxmuii Ha
nesITeIbHOCTH peruKH

nmaptHepoB (1);
JOCTIDKEHUE
KOMMYHHUKaTHBHO
U 1enu 3aaHust
2.05)
JIEKCHUKO-
3.3HaTh rpaMmaTHdecKas
ITHUHTBUCTHYECKHE MPaBUIBHOCTh
0COOEHHOCTH TEKCTa
KOMMYHMKALUHU Ha npe3eHTanuu (2);
M3y9aeMOM MTOJTHOTA
MHOCTPaHHOM SI3BIKE B PACKPBITHS TEMBI
chepe (2); mormyHOCTH
BHEIIHEAKOHOMHYECKON CTPYKTYpBI
NesITeIbHOCTU Mpe3eHTalUU U
Y. YMeTh oCylecTBIsITh CBSI3HOCThH €€
KOMMYHHUKAIIHIO B 3.2 noxnan- gacreii (2);

17 TK-10 chepe [Ipe3eHTANs Ha HCTIONb30BaHUE
BHEIITHEAKOHOMHUYECKOH [KoH(pepernun "My JIOTUYECKUX
nesiTeIbHOCTH B yCTHOH [Business Idea" CPEICTB CBS3H,
1 TMChMEHHOI hopmax ¢bpa3 i Havana u
Ha M3y4aeMOM 3aBepLICHUS
MHOCTPaHHOM SI3bIKE Mpe3eHTallUU U
H.Bnagers HaBbIKaMu CBSI3bIBAHUS €€
YCTHOM U MUCBMEHHOM yacrel (2);
KOMMYHUKaLUU Ha coburoieHme
MHOCTPAaHHOM SI3BbIKE B TpeOOBaHUH K
chepe HaIOJHEHUTO
BHETITHEOKOHOMUIECKOM cmaiinos (1),
nesITeIbHOCTH HCTIOTHEHHUE

npeseHTarm (1).




n/n

Tanel
¢opmupoBanus
KOMIIETEeHIIH I
(Tema u3
padoueii
NPOrpaMMbI
JUCUMILIHHBI)

Ilepeuenn
(popmupyembix
KOMIIeTeHI U
no ®1rocC BO

(BYHumr:
(3.1...3.n,
Y.1...¥Y.n,
H.1...H.n)

KOHTpOJ’leble 3aJaHudA WIH
HHbIC MaTepHaJbl,
Heo0XoMMBbIe JJIsl OLeHKH
3HAHUH, yMeHH i1, HABBIKOB
M (WJIH) ONbITA
J1eITeJIbHOCTH,
XapPaKTePHU3YIOIIHUX dTAMNbI
¢opmupoBanus
KOMIIeTeHIIMii B mpolecce
0CBOEHHSI 00pa30BaTeILHOI
NporpaMMbl
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)

Onucanne
nokasareJiei u
KpPUTEpHEB
OleHHBAHMS
KOMIIeTeHIIui Ha
Pa3IMYHBIX ITANaX UX|
¢hopmupoBanus,
onMcaHue mKaJ
ouenuBanus (no 100-
0aJIIBHOI 1IKaJIe)

(10)

18

[1K-10

Y.VYMeTh 0CyIEeCTBIAT
KOMMYHUKAIIUIO B
chepe
BHEIIHEAKOHOMHUYECKOM
NIESATEIIBHOCTU B YCTHOM
U TMChbMEHHO opmax
Ha U3y4aeMOM
MHOCTPAHHOM fI3bIKE

3.2 pedepupoBanme
cratou 1/article
rendering 1:

CTaThs 10 TEME Ha
BHIOOD CTY/IEHTA U3
[epHOINYECKON
AHTJIOS3BIYHON TIPECCHI

NPaBHIBHOCTh
CTPYKTYpBI
(ana)
pedepupoBanus n
MOCJIEI0BATETHLHOC
Tb u3n0xeHus (1),
MIPaBUIBHOCTH U
MTOJTHOTA
MTOHUMAaHHUS
TEKCTAa,
TTOHUMaHHe
netaneit (1),
yMeHHe 060011aTh
nndopmanuio n
Jenathb
JIOTUYECKU I
BeIBOA (1),
CcrocoOHOCTh
BBICKA3aTh CBOE
MHEHHE TI0
3aTPOHYTOM B
cTaTbe TeMe
(mpobieme) (1), a
TaK)Xe YMEHUE
3arpOCUTh MHEHHE
JPYTHUX T10
obcyxnaemoit
npobyieMe U BeCTH
apryMEeHTHPOBaHH
VIO TUCKYCCHIO

.5

19

[1K-10

3.3HaTh
UIMHIBUCTHUYECKHE
0COOEHHOCTHU
KOMMYHUKAIH Ha
M3ydaeMoM
MHOCTPAHHOM SI3BIKE B
chepe
BHEIITHEYKOHOMUYECKOU
IeSITENbHOCTH

3.2 Tect 1

100 npaBUIBbHBIX
oTBeTOB = 20
0aJlIoB.
Komn-Bo
MIPaBUIIBHBIX
OTBETOB : 5 = KOJI-
BO 6amioB. (20)

20

6. Pesynbratht
[paboThI
KOMMaHuH. Ycrex
1 YCHCITHOCTb.

Y 1oBIIETBOPEHHOC
Tb paboToii/
Company
performance.
Success. Job
satisfaction.

[1K-10

H.Bnanerr HaBBIKaMU
YCTHOM U MUCBMEHHOM
KOMMYHUKAIH Ha
MHOCTPAHHOM SI3BIKE B
chepe
BHELTHEOKOHOMUYECKOM
nesITeIbHOCTH

3.2 case-study 4

NPaBUIIBHOCTh
MOCTPOCHHUS
BBICKa3bIBAHUIA
(D
COJIepXKATEINBHOE
COOTBETCTBUE
3amanumo (1);
JIOTHYHOCTh
BOIPOCOB H
OTBETOB U
peakiuii Ha




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanne
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIIeTeHI Ui 3.1...3 JIeATeJIbHOCTH OMCHHBAHII
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
H/H 6 - KOMIETCHIINH Y.l .e .Y.n, (dopmupoBanus P
paoouen . ¢hopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
peTUTMKHU
naptHepos (1);
JIOCTUKEHHUE
KOMMYHHUKaTUBHO
M 11eNI1 3aJ1aHus
2.0
MPaBUJIbHOCTh
TIOCTPOEHHUS
BBICKa3bIBAHUI
(s
coZiepKaTenbHOe
H.Bnanets HaBbikamMu COOTBETCTBHUE
YCTHOM U MMHCBMEHHOM 3amanuio (1);
KOMMYHUKAIIUU Ha JIOTHYHOCTh
21 [1K-10 MHOCTPaHHOM si3bike B (3.2 case-study 5 BOIIPOCOB U
chepe OTBETOB U
BHEIIIHEAKOHOMHUYECKOM peaxkuuii Ha
NIeATeIbHOCTH peTuTMKU
maptHepoB (1);
JIOCTHUKEHUE
KOMMYHUKaTUBHO
¥ Leau 3agaHust
(). (5)
3.3HaTh
IIMHTBUCTHYECKHUE
0COOEHHOCTH
MPaBUILHOCTh
KOMMYHHKAIIHN Ha
CTPYKTYPHI CTaThU
N3ydaeMoM
(1), moruanocTh
WHOCTPAHHOM SI3BIKE B
3.2 JlemoBoe mHUCHEMO 2/ H3II0KEHUS,
chepe L
. |Writing 2. Hanucaaue |rpaMMaTuyueckas u
BHEILIHEOKOHOMUYECKOU
CTaThbH O KOMITAHHH / CTUITUCTUYECKAS
22 T1IK-10 eATEIbHOCTH .. .
'Writing an article about | MTpaBHIBHOCTB
Y. YMeTh ocylecTBISTh
a company (ML UL, p. TekcTa (2),
KOMMYHHUKAIUIO B
40). cozeprKaTeabHas
chepe
BHEIITHEAKOHOMHYECKOM HarOIHEHHOCT -
e TeIbHOCTH B YCTHOM Be Meace 200-250
By cios. (2) (5)
1 TUCHbMEHHON opMax
Ha U3y9aeMOM
MHOCTPAHHOM SI3BIKE
MIPaBUWIBHOCTH
CTPYKTYPBI
Y. YMeTh oCylecTBIsITh IJIaHa
KOMM HI/IKaI}I]I/IIO B 3.2 pedepuposane e(be(n OBa)HI/IiI u
Y cTaTbu 2/article PEREPHIP
chepe . [MOCJIe10BaTEIbHOC
BHEIITHEAKOHOMHYECKOM rendering 2: Tb n3noxenus (1)
23 T1K-10 CTaThs 110 TEME HA ’

eI TeIbHOCTH B yCTHOM
1 MMCbMEHHOM (opmax
Ha U3y4aeMOM
MHOCTPAHHOM S3bIKE

BEIOOp CTYIICHTA U3
epruoauuecKon
QHTJIOA3BIYHON TIPECCHI

MPaBUIBHOCTD U
MOJIHOTA
[TOHVMAaHMS
TEKCTa,
TMOHNMAaHMe

netaneit (1),




n/n

Tanel
¢opmupoBanus
KOMIIETEeHIIH I
(Tema u3
padoueii
NPOrpaMMbI
JUCUMILIHHBI)

Ilepeuenn
(popmupyembix
KOMIIeTeHI U
no ®1rocC BO

(BYHumr:
(3.1...3.n,
Y.1...¥Y.n,
H.1...H.n)

KOHTpOJ’leble 3aJaHudA WIH
HHbIC MaTepHaJbl,
Heo0XoMMBbIe JJIsl OLeHKH
3HAHUH, yMeHH i1, HABBIKOB
M (WJIH) ONbITA
J1eITeJIbHOCTH,
XapPaKTePHU3YIOIIHUX dTAMNbI
¢opmupoBanus
KOMIIeTeHIIMii B mpolecce
0CBOEHHSI 00pa30BaTeILHOI
NporpaMMbl
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)

Onucanne
nokasareJiei u
KpPUTEpHEB
OleHHBAHMS
KOMIIeTeHIIui Ha
Pa3IMYHBIX ITANaX UX|
¢hopmupoBanus,
onMcaHue mKaJ
ouenuBanus (no 100-
0aJIIBHOI 1IKaJIe)

yMeHue 00001arTh
nadopmanuio n
JenaTh
JIOTUYECKU I
BeIBOA (1),
CHOCOOHOCTH
BBICKa3aTh CBOE
MHEHHE 110
3aTPOHYTOM B
CTaThe TEME
(mpobeme) (1), a
TaKKe YMEHUE
3arpOCUTh MHEHHE
JPYTHX T10
o0cyxmaeMon
npoOJieMe U BeCTU
apryMEHTHPOBaHH
VIO JIUCKYCCHIO

OXE))

24

[K-10

3.3HaTh
UIMHIBUCTHUYECKHE
0COOEHHOCTH
KOMMYHUKAIH Ha
M3ydacMOM
WHOCTPAHHOM SI3BIKE B
chepe
BHEIITHEDKOHOMHYECKON
IesITEIbHOCTH

3.2 TecT 2

98 npaBUIBHBIX
oTBeTOB = 20
0aJIoB.
Koi-Bo
MIPaBUJIBHBIX
otBeTOoB X 20 : 98
= KO0JI-BO 0ajjIoB.

(20)

HTtoro

100

25

7. Pabora ¢
HOKyHaTeHHMI/I
(xnueHTamMn)/
Customer service.

[1K-10

H.Bianets HaBBIKAMH
YCTHOM ¥ MMChbMEHHOM
KOMMYHUKAIIUU Ha
MHOCTPAHHOM SI3BIKE B
chepe
BHELTHEOKOHOMUYECKOM
e TeIbHOCTH

4.1 case-study 1

MIPaBHIBHOCTD
MTOCTPOCHHUS
BBICKa3bIBAHHH
(1);
coJiepKaTenbHOe
COOTBETCTBHUE
3amanuto (1);
JIOTUIHOCTH
BOIIPOCOB U
OTBETOB U
peakuuii Ha
peIuKH
napTHepos (1);
JIOCTHXKEHUE
KOMMYHUKAaTHBHO
U 11eJIU 3aJ1aHus

2.5

26

[1K-10

V.VMeTh 0CyIEeCTBISTh
KOMMYHUKAIIUIO B
chepe
BHEITHEOKOHOMUYECKOM
IeATeNTbHOCTH B YCTHOM

M MMCbMEHHOM (opmax

4.1 pedepupoBanue
cTaThH /article
rendering:

CtaTbhs 10 TeMe Ha
BBEIOOD CTY/ICHTA U3

epuoaNuecKon

MpaBUJIBHOCTH
CTPYKTYPBI
(rumaHa)
pedepupoBaHus

(D,

IIOCJICAOBATCIIBHOC




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH “02:::;1?1221 -
(l)OpMPIpOBaHI/lH (3YH[,I' 3HAHUH, yMeHH i1, HABBIKOB KpHTepHen
. Ilepeyensn . u (WIH) ONbITa oleHBANMS
No | commerenuum (dopMupyeMbIX (3.1...3.n, ACHTETLHOCTH, KOMIeTeHuumii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/II 6 o KOMIIeTeHII UM Y.l . .Y.n, dopmupoBaHus PA3JIMYHBIX dTanax ux
paboueu ®roc BO . dopmupoBanus,
IIpOI‘paMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
JAMCHMTUIHHBI) IporpaMMBL OLleHHBaHHS (1o 100-
(Hanvienosanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
Ha U3y4aeMOM AHTJIOSI3BIYHOM Mpecchl |Th U3noxeHus (1),
MHOCTPAHHOM SI3BIKE MIPaBUJIBHOCTD U
MOJIHOTA
MMOHUMAaHHUS
TEKCTa,
MOHUMaHUE
netaiei (2),
yMeHHe 00001maTh
HHPOPMALIUIO U
ZenaThb
JIOTUYECKUI
BBIBOJ (2),
CHOCOOHOCTD
BBICKa3aTh CBOE
MHEHHE 110
3aTPOHYTOM B
CTaTbe TeMe
(mpobieme) (2), a
TaKXKe YMECHUE
3aIpOCUTh MHCHHE
JPYTHX TI0
o0cyxmaemMoit
mpoOiieMe U BeCTH
apryMEHTHPOBAHH
VIO TUCKYCCHIO
(2). (10)
3.3HaTh
IIMHTBUCTUYECKHUE 30 mpaBWIBHBIX
0COOEHHOCTH oTBeToB = 10
KOMMYHHKAIIU{ Ha 6asnos.

27 [K-10 M3y4aeMoM 4.1 Tect 1 Kon-Bo
MHOCTPaHHOM SI3BIKE B MIPaBUIBHBIX
chepe OTBETOB : 3 = KOJI-
BHEIITHEOKOHOMUYECKOM BO OamoB. (10)
eSITEIbHOCTH
3.3HaTh
ITMHTBUCTHYECKHE MIPaBMILHOCTH
0COOEHHOCTH CTPYKTYPBI
KOMMYHUKAIIUU Ha COOTBETCTBYIOIIET
M3ydacMOM 0 THMA JEeTOBOTO
MHOCTpaHHOM s3bike B (4.1]/]enoBoe rceMo/ muceMma (1),
chepe 'Writing. Hanncanue JIOTUIHOCTH
BHELTHEAKOHOMUYECKOM |TMCbMa-3a1poca U3II0KEHHUS,

28 [1K-10 e TEIIBHOCTH rnocTaBmMKy / Writing [rpaMMaTH4ecKkas u
Y. YMeTh OCYIIeCTBIIATE [an enquiery letter to a | cTHIHCTHYECKAs
KOMMYHHUKALUIO B supplier. ML UI, PF p. NIPaBUJIBHOCTD
chepe 15). TekcTa (2),
BHELTHEOKOHOMUYECKOM coJiepKaTesbHas
esITeIPHOCTH B YCTHOMN HaTIOJTHEHHOCTH -

1 TUChbMEHHON opMax
Ha N3y4aeMOM
MHOCTPAHHOM SI3bIKE

He menee 60-80
cioB. (2). (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Jranml o1 L ot nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIICTCHIUH 3.1...3 JesTeTbHOCTH OUCHHBATH
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n 6 o KOMIECTCHIMH V.1.. .Y.n, (dopmupoBanus P
paoouen . ¢hopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HporpaMMbI elloce . “ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - ouenupanus (1o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
MPaBUIBHOCTh
MOCTPOCHUS
BBICKa3bIBaHHUH
(1);
COJIepKATENBHOE
8. CnusiHus u H.Brnanets HaBBIKaMu COOTBETCTBUE
OTJIOIEHUS. YCTHOW ¥ MMCbMEHHOM 3amanuto (1);
Kpucusnoe KOMMYHUKAIUU HA JIOTHYHOCTh
29 |ympaBneHne/ [1K-10 MHOCTpaHHOM s3bike B (4.1 case-study 2 BOIIPOCOB U
Mergers and chepe OTBETOB U
acquisitions. Crisis BHEITHEAKOHOMHYECKON peaxmuii Ha
management. NIESITCIIbHOCTH perIuKu
naptHepos (1);
JOCTIDKEHHE
KOMMYHHKAaTHBHO
U 1enu 3aaHust
2).0)
MPaBUIBHOCTh
TTOCTPOCHUS
BBICKA3bIBAHUH
(1
coZieprKaTebHOe
H.Biazers HaBbIKaMu COOTBETCTBHE
YCTHOW U MIUCBMEHHOM 3amanuto (1);
KOMMYHHKAIIU{ Ha JIOTHYHOCTh
30 I1K-10 MHOCTpaHHOM s13b1ke B 4.1 case-study 3 BOTIPOCOB H
chepe OTBETOB U
BHEILIHEAKOHOMUYECKOU peaxkuuii Ha
nesITeIbHOCTH peIuuKu
naptHepos (1);
JOCTHKEHHE
KOMMYHHUKaTHBHO
¥ Lenau 3agaHus
2.05)
3.3HatTh
65 npaBUIBHBIX
NIMHTBUCTHYECKHE
oTBeTOoB = 30
0COOEHHOCTH
6aoB.
KOMMYHHUKAIIH Ha
. KOJI-BO
31 [1K-10 M3y4acMOM 4.1 UtoroBsiit TecT
MIPaBUIBHBIX
MHOCTPAaHHOM SI3BIKE B
chepe otBeToB X 30 : 65
P o = KOJI-BO 0aJioB.
BHEITHEAKOHOMHYECKON (30)
JesITeIbHOCTU
3.3HatTb JIEKCHUKO-
NIMHTBUCTHYECKHE rpaMmaTH4ecKas
0COOEHHOCTH 4.1 Tlpe3enTanus Ha NIPaBUJIBHOCTh
KOMMYHUKaLUU HA remy "Mergers and TEKCTa
32 [1K-10 M3y4aeMOM acquisitions: stories of | mpesenranmu (2);
MHOCTPAaHHOM s3bIKE B [success or failure" Ha MOJIHOTA
chepe BBEIOOD CTY/ICHTA. PACKPBITUS TEMBI
BHETITHEOKOHOMUIECKOM (2); mormuHOCTH
eATETbHOCTH CTPYKTYpBI




KOHTpOJIbele 3aJaHud WU
HHbIC MaTepHaJbl,
Onucanune
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3yHbI: o (WJIM) ONbITA purep
KOMIIeTeHIU i JesITeTbHOCTH. OMCHHBAHII
Ne ¢opmupyembIx (3.1 .o .3.“, > KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
11/[[ . KOMIICTCHIINHN Y.l .. .Y.n dopMuEpoBanus PAa3JIMYHBIX ITanax X
paboueii K . ¢dopmuporanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
Y.YMeTh oCylecTBIATh Mpe3eHTaluU U
KOMMYHHUKAIUIO B CBS3HOCTh €€
cepe yacred (2);
BHCIITHEOKOHOMHYCCKOM HCTIOIb30BAHHE
esITENIbHOCTH B YCTHOU JIOTHYECKHUX
Y TMChMEHHO popmax CpEJICTB CBS3H,
Ha H3y9aeMOM ¢bpa3 i Havana u
MHOCTPAaHHOM SI3BIKE 3aBepIICHAS
H.Bnagets HaBBIKaMu MIPe3CHTAINN ’
[YCTHO# 1 THCEMEHHOH CBSI3BIBAHHS €€
KOMMYHHUKAIIMH Ha gacTeit (2);
MHOCTPAHHOM SI3bIKE B colutoieHne
chepe TpeOOBaHU# K
BHCIITHEOKOHOMHYCCKOM HAITOJTHEHUIO
nesITeIbHOCTH cnainos (1),
HCIIOTHEHUE
npesenTammu (1).
(10)
3.3HaTh
ITHHTBUCTHYECKHE 30 mpaBIITBHBIX
0COOCHHOCTH otBeToB = 10
KOMMYHUKAIH Ha 0aJIIoB.

33 [K-10 M3y4aeMoM 4.1 Tect 2 Kon-Bo
MHOCTPaHHOM SI3BIKE B MIPaBUIBHBIX
chepe OTBETOB : 3 = KOJI-
BHEITHEOKOHOMHYECKON BO 6amioB. (10)
NIeATEeIIbHOCTH
3.3HaTh
IIMHTBUCTUYECKHUE 30 mpaBWIBHBIX
0COOEHHOCTH oTBeTOB = 10
KOMMYHHKAIIU{ Ha 6asnos.

34 [K-10 M3y4aeMoM 4.1 Tect 3 Kon-Bo
MHOCTPaHHOM SI3BIKE B MIPaBUIBHBIX
chepe OTBETOB : 3 = KOJI-
BHEIIHEAKOHOMHYECKON BO OasoB. (10)
NeATeIbHOCTH

HTtoro 100

6.2. [IpomMe:KyTOUYHBIH KOHTPOJIb (3a4€T, IK3aMEeH)

1-it Bompoc Ounera (40 OGamnmoB), BuA Bompoca: TecT/mpoBepka 3HaAHUU.
MpaBUJIBLHBIX OTBETOB = 4() GaioB.

Kommnerennusi: ITK-10 Cnioco6en ocymecTBasATh NPogecCHOHATBHYI0 KOMMYHMKALMIO HA

PadounMm y4yeOHBIM IUIAHOM NpeaycMoTpeH 3ader B cemectpe 31.

BOITPOCHI J1J151 ITIPOBEPKU 3HAHUI:

HHOCTPAHHOM si3bIKe B chepe BHEIIHEIKOHOMUYECKOMH esITeIbHOCTH

Kpurepnii: 40



3nanue: 3HATh JUHTBHCTUYECKUE OCOOCHHOCTH KOMMYHHUKAIMM HA WU3Y4aeMOM HHOCTPAaHHOM
s3bIKE B c(hepe BHEITHEAKOHOMHUYCCKOM JIeATEIbHOCTH

1. Busnec u skonorus. Dtruka/ Business and the Environment. Ethics

2. Konkypennus/ Competition.

3. JlunepctBo/ Leadership.

TUIIOBBIE 3AJIAHUA 17151 TIPOBEPKM YMEHUU:

3-it Bompoc Omiera (30 GaysioB), BUA Bompoca: 3aganue Ha ymenue. Kputepwmit: {ns crarebu:
OIICHUBAIOTCS TPABWIBHOCTh CTPYKTYpHI (TuiaHa) pedepupoBanus (5), MOCIEAOBATEIBHOCTH
u3J10keHus (5), MIpaBUIBHOCTD U MOJHOTA IOHUMAaHMsI TEKCTa, IOHUMaHue Jetaien (5), ymeHue
0000maTe WHGOPMAIUIO MU JIeJaTh JOTHYECKUU BBIBOJ (5), CIOCOOHOCTH BBICKAa3aTh CBOE
MHEHUE T10 3aTPOHYTOH B cTaTthe Teme (rmpodieme) (10)..

Komnerennusi: I1IK-10 Cnoco0en ocymecTBasTh NPO¢GecCHOHAIbHYI) KOMMYHMKALIIMIO HA
HHOCTPAHHOM fi3bIKe B c(pepe BHEIIHEIKOHOMUYECKOH /1esITeJIbHOCTH

YMeHue: YMeTh OCYIIECTBIIATh KOMMYHHKAIIHIO B chepe BHEITHEIKOHOMUYECKOH JIeATEIIbHOCTH
B YCTHOHM M MMUCBMEHHOM (hopMax Ha M3y4aeMOM HHOCTPAHHOM SI3bIKE

3anmava Ne 1. Bemonnute pedepupoBanne ctatbi/ Render the article. Variant 1.

3amaga Ne 2. Bemonaute pedepupoanne ctathu/ Render the article. Variant 2.

3anaua Ne 3. Bemmonnute pedepupoBanne ctatbi/ Render the article. Variant 3.

TUITOBBIE 3ATAHUA VTS [TIPOBEPKU HABBIKOB:

2-i1 Boripoc 6unera (30 6aymioB), BU Bompoca: 3aaHue Ha HaBbIKH. Kputepuii: YUuThIBatOTCS:
IPaBUIBHOCTh IOCTPOECHUS BBICKa3bIBaHMN (5); colepikaTelbHOE COOTBETCTBUE 3aJaHHUI0O U
npejacTaBieHne ¢yt mpoosaemsl (10); TOTUYHOCTH BBIBOJIOB, PEIICHHI, BOITPOCOB M PEAKIIMI Ha
pernky naptHepa (3x3amenaropa) (10); nocTrkeHre KOMMYHUKATUBHOM 11eu 3agaHus (5)..

Komnerennus: IK-10 Cnoco6en ocyuecTBassTh NpogecCHOHAIbHYI) KOMMYHMKAIIMIO HA
HHOCTPAHHOM fi3bIKe B c)epe BHEIIHEIKOHOMUYECKOMH AesITeIbHOCTH

Hagpik: Biianets HaBbIKaMM YyCTHOM M NMHUCbMEHHOW KOMMYHHKAIIMM Ha MHOCTPAHHOM SI3BIKE B
cdepe BHEITHEDKOHOMUYECKON eI TeIbHOCTH

3amanne Ne 1. M3yuure nmpoOieMHyI0 cuUTyaruio u npenioxure pemienue/ Study the case and
propose a solution to the problem. Case 1.

3amanne Ne 2. M3yuure nmpoOieMHYI0 CUTyaluio u npenioxure pemienue/ Study the case and
propose a solution to the problem. Case 2.

3amanne Ne 3. M3yuurte nmpoOieMHyI0 CUTyaluio u npenioxure pemienue/ Study the case and
propose a solution to the problem. Case 3.

OBPA3EIL] BUIETA

MUHHCTEPCTBO HAYKH M BBICIIETO 00Pa30BaHuUsI Hanpagsnenue - 38.03.01 Dxonomuka

Poccniickoit ®enepaumn [Tpodpuns - BrenmueskoHOMUYECKas
denepaibHOE TOCYAAPCTBEHHOE OI0HKETHOE

JCATCIIBHOCTD
00pazoBaTenbHOE yUpEeKICHHUE
BBICIIEr0 06pa30BaHHUs Kadenpa nHocTpaHHBIX S3BIKOB AJIs
«BAMKAJIbCKHU TOCYJAPCTBEHHBIN MpodeccuoHanbHbIX Leael
YHUBEPCUTET» Jucuurnnuna - MTHOCTpaHHBIN SI3bIK
(PI'BOY BO «BI'Y») (mpodeccroHanbHbBIN)

BHJIET Ne 1



1. Tect (40 GamioB).

2. N3yunrte mpoOIeMHYIO CUTYyaIUIo U Npeioxkute pemenue/ Study the case and
propose a solution to the problem. Case 2. (30 6amioB).

3. Bemonnute pedepupoBanue cratbu/ Render the article. Variant 1. (30 6amioB).

CocraBureinb A.I'. MenbryHnona

3aBeyronuit kageapou A.I'. MenbryHnoa

PaGoyum yuyeOHBIM IUIAHOM NPEAYCMOTPEH JK3aMeH B ceMmecTpe 32.
BOITPOCHI J1J151 IIPOBEPKU 3HAHMIA:

1-ii Bompoc Owiera (40 OamnoB), BuA Bompoca: Tect/mpoBepka 3Hanwii. Kpurepmii: 40
IPaBWIbHBIX OTBETOB = 40 6aJIoB.

Komnerennusi: I1IK-10 Cnoco0en ocymecTBasTh NPOGecCHOHAIbHYI) KOMMYHMKALIIMIO HA
HHOCTPAHHOM fi3bIKe B c(pepe BHEIIHEIKOHOMUYECKOH /1esITeJIbHOCTH

3nanue: 3HaTh JIMHTBUCTHYECKHE OCOOEHHOCTH KOMMYHHMKAIIMM HAa M3y4aeMOM HHOCTPAHHOM
S3bIKE B c(pepe BHEITHEIKOHOMUYECKOH eSTETbHOCTH

1. busnec u skosnorus. Ituka/ Business and the Environment. Ethics

2. Konkypennus/ Competition.

3. JImnepctBo/ Leadership.

4. OtkpeiTHe Ou3Heca: BricTpanBaHue B3amMoOOTHOIIEHHH/ Setting up a business. Building
relationships.

5. Otkpeitue Om3neca: KommyHukanus B kommanuu. KomanmooOpasoBanue/ Setting up a
business. Communication. Teambuilding.

6. PesynbTaThl pabOThl KOMMAHWHU. YCIEX M YCIEMIHOCTh. Y JIOBJIETBOPEHHOCTH pPabOTOi/
Company performance. Success. Job satisfaction.

TUITOBBIE 3AJIAHUSA J1J151 IIPOBEPKM YMEHUU:

2-i1 Bompoc Owmnera (30 OamioB), BHA Bompoca: 3amanue Ha ymeHnue. Kpwurepuit: s
HEMOATOTOBJIEHHOTO BBICKAa3bIBAHUS: OLIEHUBAETCS MPABMIIBHOCTh MOCTPOCHMS MPOCTBIX U
CIOXHBIX BbICKa3piBaHUW (0-10), JOTMYHOCTH M3JIOXKEHUS M HCIOJb30BAHHUE CPEICTB
ngoruyeckoi cBszu  (0-10), cmocoOHOCTH apryMEHTHpPOBaTh CBOKO TOYKY 3pEHUS H
B3aUMOJICCTBOBATH C 3K3aMeHaTOpoM B mporiecce oocyxaenus (10). s nmucema: 0-10 6amton
- BBINOJIHEHNE KOMMYHUKAaTHUBHOHM 3anauu, 0-5 6anooB - opranuzanus TecTtka, 1-15 6amioB -
S3BIKOBOE O(hOpMIICHHE TEKCTa MUCHbMa (JIEKCHKA, TpaMMaThKa, CHHTakcuc, opdorpadmus).Jls
CTaThbU:  OLCHMBAIOTCA  MPaBWIBHOCTh  CTPYKTypbl  (tutaHa)  pedepupoBanus  (5),
MIOCJIEIOBATEIBHOCTD M3MIOKEHHS (5), IPaBWIBHOCTD M MOJIHOTA TOHUMaHHS TEKCTa, TOHMMaHNE
neranei (5), ymenue 0000mare UH(GOPMAIHMIO U JeTaTh JOTHYECKUH BBIBOA (5), ClIOCOOHOCTH
BBICKa3aTh CBOE MHEHHE T0 3aTPOHYTOM B cTaThe Teme (mpobaeme) (10)..

Kommnerennusi: ITK-10 Cnioco6en ocymecTBasATh NPoQecCHOHATbHYI0 KOMMYHHKALMIO HA
WHOCTPAHHOM fI3bIKe B c(pepe BHEUTHEIKOHOMHYECKOI 1eATeTbHOCTH

YMmenue: YMeTb OCyIIeCTBISTh KOMMYHHUKAIMIO B Chepe BHEIIHEAKOHOMUYECKON JAEATeNbHOCTH
B YCTHOHM M MUCBMEHHOM (hopMax Ha M3y4aeMOM WHOCTPAHHOM SI3BIKE

3anaua Ne 1. Bemmonnute pedepuponanue cratet/ Render the article. Variant 1.

3amaua Ne 2. BeimonauTte pedpepupoBanue ctatbu/ Render the article. Variant 2.

3anaua Ne 3. Bemmonnute pedepuponanue cratbt/ Render the article. Variant 3.

3amaua Ne 4. BeimonauTte pedpepupoBanue ctatbu/ Render the article. Variant 4.



3anaua Ne 5. Bemmonnute pedepupoBanue crateu/ Render the article. Variant 5.

3agaua Ne 6. Hamummre nenosoe nucbmo/ Write a business letter. Variant 1.

3amaua Ne 7. Hanummre nenoBoe nmucbmo/ Write a business letter. Variant 2.

3amaua Ne 8. YcTHOE BhICKa3bIBaHUE HA MPEJIOKESHHYIO TeMY U Oecena ¢ sk3ameHaropoM/ Speak
on one of the topics and answer the questions of the examiner.Topic 1.

3amaua Ne 9. YcTHOE BhICKa3bIBaHUE HA MPEJIOKEHHYIO TeMY U Oecena ¢ sk3ameHaropoM/ Speak
on one of the topics and answer the questions of the examiner.Topic 2.

3amaua Ne 10. YcTHOe BBICKa3bIBaHHME HA MPEIJIOKECHHYIO TEeMy M Oecela ¢ 3K3amMeHaTopom/
Speak on one of the topics and answer the questions of the examiner.Topic 3.

3amaua Ne 11. YcTHOe BBICKa3bIBaHME Ha TPEIJIOKEHHYIO TeMy M Oecela ¢ 3K3amMeHaTopom/
Speak on one of the topics and answer the questions of the examiner.Topic 4.

3amaua Ne 12. YcTHOe BBICKa3bIBaHME HA TPEIJIOKEHHYIO TeMy M Oecela ¢ 3K3amMeHaTopom/
Speak on one of the topics and answer the questions of the examiner.Topic 5.

3amaya Ne 13. YcTHOe BbICKa3blBaHHWE Ha MPEJIOKEHHYIO TeMy M Oecela ¢ 3K3aMeHATOpOM/
Speak on one of the topics and answer the questions of the examiner.Topic 6.

TUITIOBBIE 3ATAHIA UL ITIPOBEPKH HABBIKOB:

3-i1 Borrpoc Omitera (30 6ayuioB), BU Bompoca: 3ajlaHnne Ha HaBbIKA. Kpurtepwii: YUUTHIBAIOTCS:
MPaBUJIBHOCTh TMOCTPOCHUS BBICKa3bIBaHUU (5); colepikaTelbHOE COOTBETCTBUE 3aJaHUI0 U
npeacTaBieHne ¢yt mpoosemsl (10); TOrUYHOCTH BBIBOJIOB, PEIICHHI, BOIIPOCOB M PEAKIIMM Ha
peruiiky napTHepa (9x3amenaropa) (10); rocTukeHue KOMMYHUKATUBHOM 11enu 3a7aHus (5)..

Komnerennusi: ITK-10 Cnioco6en ocymecTBIATH NPOoQecCHOHATBHYI0 KOMMYHHKAIIUIO HA
HHOCTPAHHOM fi3bIKe B cepe BHEIIHEIKOHOMUYECKOI 1eSITeTbHOCTH

Hagpik: Biianets HaBbIKaMM YyCTHOM M NMHUCbMEHHOW KOMMYHHKAIIMM Ha MHOCTPAHHOM SI3BIKE B
cdepe BHEITHEDKOHOMUYECKON JesITeNIbHOCTH

Baganre Ne 1. M3yuute mpoOiieMHyI0 CUTyaluio U npeanoxkute pemenue/ Study the case and
propose a solution to the problem. Case 1.

3amanne Ne 2. M3yuure nmpoOieMHYI0 CUTyaluio U npeniaoxure pemienue/ Study the case and
propose a solution to the problem. Case 3.

3amanne Ne 3. M3yuure nmpoOieMHyI0 CUTyaluio U npenioxure pemienue/ Study the case and
propose a solution to the problem. Case 5.

3amanne Ne 4. M3yuure nmpoOieMHYI0 CUTyaluio U npenioxure pemienue/ Study the case and
propose a solution to the problem. Case 8.

OBPA3EIL] bBUJIETA

MuHHCTEPCTBO HayKH U BBICLIEr0 00pa30BaHus HaHpaBHGHI/IC - 38.03.01 Sxonomuka
Poccniickoit denepanin [Tpoduns - BrenmHeskoHOMUYECKas
denepanbpHOE TOCYIapCTBEHHOE OIOJDKETHOE JEATETBHOCTD

00pazoBaTesbHOE yUPEXKICHUE

BBICIIETO 06pa30BAHUS Kadenpa nHOCTpaHHBIX S3BIKOB IS

«BAMKAJIbCKHU TOCYJAPCTBEHHbBIN POQECCUOHANBHBIX LiEeTeH
YHUBEPCUTET» Hucturuinaa - HOCTpaHHBIN S3BIK

(®I'bOY BO «bI'Y») (IpodeccHOHATbHBIH)
3K3AMEHALMOHHBINA BUJIET Ne 1

1. Tect (40 GamioB).

2. Bemonaure pedepupoBanue ctaterr/ Render the article. Variant 2. (30 6amos).
3. U3yuute npobieMHyIo cuTyanuio u npepioxure pemenne/ Study the case and
propose a solution to the problem. Case 8. (30 6anoB).



CocraButenb A.T'. MenbryHosa

3aBeyronuit kageapou A.I'. MenbryHnoBa

PaGouum yuyeOHBIM IIAHOM NPEAYCMOTPEeH JK3aMeH B cemecTpe 41.
BOITPOCHI J1J151 IIPOBEPKU 3HAHMIA:

1-i1 Bompoc Owiera (40 OamnoB), BuA Bompoca: Tect/mpoBepka 3Hanwmii. Kpurepwmii: 40
IIPaBWIbHBIX OTBETOB = 40 OaioB.

Komnerennusi: IIK-10 Cnoco6en ocymecTBasATh NPogecCHOHATbHYI0 KOMMYHMKALMIO HA
HHOCTPAHHOM si3bIKe B cepe BHEIIHEIKOHOMUYECKOI 1eSITeTbHOCTH

3Hanue: 3HATh JTUHTBUCTHYECKHE OCOOCHHOCTH KOMMYHHKAIIMM Ha M3y4aeMOM HHOCTPAHHOM
A3bIKe B c(hepe BHEIIHEAKOHOMHUUECKOH 1eATeIbHOCTH

1. Pabora ¢ mokynarensmu (kauertamu)/ Customer service.

2. Cmusaust u moriouienus. KpucusHoe ymnpasnenue/ Mergers and acquisitions. Crisis
management.

TUITOBBIE 3AJIAHWSA J1J151 IIPOBEPKM YMEHUU:

2-1 Borpoc Omieta (30 6amwioB), Bu Borpoca: 3amanue Ha ymenue. Kpurepwii: 0-10 Gamios -
BBINIOJITHEHUE KOMMYHHKATUBHOW 3amauu, 0-5 OasooB - opraHuzanus Tectka, 1-15 Gamio -
SI3BIKOBOE O(hOpMIICHHE TeKCTa MHChMa (JIEKCHKA, TpaMMaTHKa, CHHTAKCUC, opdorpadus)..

Kommnerennusi: IIK-10 CnocoGen ocymecTBasATh NPogecCHOHATBHYI0 KOMMYHHKAIMIO HA
HHOCTPAHHOM fi3bIKe B c(pepe BHENTHEIKOHOMUYECKOH AeATEeTbHOCTH

YMenue: YMETh OCyIIEeCTBIATh KOMMYHHUKAIIMIO B c(hepe BHEIIHEIKOHOMHUYECKOM AeITeTbHOCTH
B YCTHOU M MUCEMEHHOW (popMax Ha H3ydaeMOM HHOCTPAHHOM SI3BIKE

3anmava Ne 1. Hamummmre genoBoe muchMo 1o 3ananuto/ Write a business letter according to the
task. Variant 1.

3anmava Ne 2. Hanummmre genoBoe muchbMo 1o 3aganuto/ Write a business letter according to the
task. Variant 2.

TUITOBBIE 3ATAHUA JUTA I[TPOBEPKU HABBIKOB:

3-it Bonpoc Gmitera (30 OamsoB), BuA Bompoca: 3ajaHue Ha HaBblkU. Kputepuit: lns yctHOU
YacTH: MPAaBUIBLHOCTH TIOCTPOCHUS BBICKa3bIBaHUH (5); cozepKaTebHOe COOTBETCTBHE 3a/IaHUI0
U npesicTaBiieHue cyTu npodseMsl (10); JOrMuyHOCTh BBIBOJIOB, PEIICHH, BOIPOCOB U peaKLuit
Ha peruinKu naptHepa (3k3ameHatopa) (10); mnocTukeHre KOMMYHUKATUBHOM LieH 3agaHus (5).
s nmucbmeenoi yactu: 0-10 6aioB - BHINMOJIHEHHE KOMMYHUKAaTUBHON 3ajauu, 0-5 6anoos -
opraHu3amusi TecTka, 1-15 OamnoB - s3pIkOBOoe oOQopMIIeHHE TEKCTa THUChMa (JIGKCHKA,
rpaMMaTHKa, CHHTaKcuc, opdorpadus)..

Komnerennus: IIK-10 Cnoco0en ocymecTBIAsITL NPOPeCCHOHAIbHYI0 KOMMYHUKALIMIO HA
HHOCTPAHHOM fi3bIKe B c)epe BHEIIHEIKOHOMUYECKOM AesITeIbHOCTH

HaBpik: Brnagerp HaBbIKAMHU YCTHOM W MUCHbMEHHONW KOMMYHHUKAIlMM HA MHOCTPAHHOM SI3bIKE B
cdepe BHEITHEOKOHOMUYECKON JesITeIbHOCTH

3amanne Ne 1. M3yuurte mpobiemMHyI0 cuUTyarnuio u npenioxure pemienue/ Study the case and
propose a solution to the problem. Case 10.

3amanne Ne 2. M3yuurte mpoOieMHYI0 CUTyaruio U npenioxure pemieHue/ Study the case and
propose a solution to the problem. Case 12.



3aganue Ne 3. Mzyuute npoGieMHyI0 cuTyaluio U npeanoxute pemenue/ Study the case and
propose a solution to the problem. Casell.

3ananue Ne 4. Hanummure nenoBoe muchbMo coryiacHo 3aganuto/ Write a business letter according
to the task (Variant 1).

3aganue Ne 5. OnumuTe TeHACHUIUH, n300pakeHHbIe HA rpaduke/ Describe the graph (Variant
2).

OBPA3EIL] BUJIETA

MUHHCTEPCTBO HAYKH M BBICIIET0 00pPa30BaHus Hanpagsnenue - 38.03.01 Dxonomuka

Poccniickoii ®enepaunn [Tpoduis - BHemHEIKOHOMUUECKAS
denepanbpHOE TOCYIapPCTBEHHOE OIOHKETHOE

EeATEIbHOCTD
00pazoBaTesbHOE yUPEXKICHUE
} BbICITIero oBpasoBarIA } Kadeapa nHOCTpaHHBIX A3BIKOB IS
«BAUKAJIBCKUU I'OCYJIAPCTBEHHbBIA HpO(beCCI/IOHaJIBHBIX neJjeun
YHUBEPCUTET» Jucturuimaa - MHOCTpaHHBIN S3BIK
(PI'BOY BO «BI'Y») (mpodeccuoHaTbHBII)

3K3AMEHAIIMOHHBIN BUJIET Ne 1

1. Tect (40 GamtoB).

2. Hanmmmre nemoBoe muchbMo 1o 3amannto/ Write a business letter according to the task.
Variant 1. (30 6anioB).

3. U3yuure npoOiaemMHyI0 cUTyaluio u npeaioxure pemenue/ Study the case and
propose a solution to the problem. Case 10. (30 6aioB).

CocraBurenb A.T'. MenbryHosa

3aBenyronuit kageapou A.T'. Menbrynosa

7. llepeyeHb OCHOBHOI 1 10NIOJHUTEJILHOM Y4eOHON JUTEepaTypbl, HE00X0AMMOM s
OCBOCHUS TMCUMILUINHBI (MOYJIs1)

a) OCHOBHA JIUTEepaTypa:

1. Dooley J., Evans V. Grammarway 3. 6-th impression.- Newbury: Express Publishing, 2009.-
216 p. c.

2. Dooley J., Evans V. Grammarway 4. 7-th impression.- Newbury: Express Publishing, 2007.-
224 p. c.

3. Market Leader. elementary. Business English Course book. 3rd ed./ David Cotton, David
Falvey, Simon Kent with Nina O'Driscoll.- Harlow: Pearson Education Limited, 2012.-176 p.

4. Cotton D. David, Falvey D. David, Kent S. Simon Market leader: Audio CD 1. pre-
intermediate. Business English Course book. Audio CDs 1 - 2. Units 1 - 6 plus Working across
cultures 1 and 2.- [Harlow]: Pearson Education Limited, 2012.-1 35ekTpoH. ONT. TUCK

5. Cotton D. David, Falvey D. David, Kent S. Simon Market leader: Audio CD 2. elementary.
Business English Course book. Audio CDs 1 - 2. Units 7 - 12 plus Working across cultures 3 and
4.- [Harlow]: Pearson Education Limited, 2012.-1 351eKTpOH. ONT. TUCK

6. Tullis G. Graham, Trappe T. Tonya New Insights into Business. student's book/ Graham
Tullis, Tonya Trappe.- Edinburgh: Longman, 2004.-176 p. c.

7. Kacesan A K., Kontpumouu A.A., Mensrynosa A.I'. Spotlight on Business Vocabulary. Part
1.- Upkyrck: U3n-Bo BI'YDII, 2013.- 116 c.

8. Typyk M.®. English for Students of Management [DnekTpoHHBIH pecypc]: yueOHo-
Meroandeckuii komrieke/ .M. Typyk, E.W. Jlo6aHOBa— DIEKTPOH. TEKCTOBBIC JIAHHBIC.— M.:



http://www.iprbookshop.ru/10586.html.
http://www.iprbookshop.ru/10586.html.

EBpaszuiickuit OTKPBITHIN HHCTUTYVT, 2010.— 124 C.— Pexum JIOCTYIIA:
http://www.iprbookshop.ru/10586.html.

0) 1OMOJIHUTE/IbHASA JIUTepaTypa:

1. Thill J. V., Bovee C. L. Excellence in business communication. MacTepcTBO 1€7I0BOTO
obmrenusi. MacreperBo aenoBoro odmienus/ J. V. Thill, L. Bovee.- New York: McGraw-Hill,
1991.-542 p., xii

2. Cotton D. Market Leader. Dnekrponnslii pecypc. intermediate. Business English Course book.
Audio CDs 1-2. 3rd ed./ David Cotton, David Falvey, Simon Kent.- Harlow: Financial Times,
2010.-2 electronic optical discs (Audio CD)

3. Rogers J. Market Leader. elementary. Business English Practice File. 3rd ed./ John Rogers.-
Harlow: Pearson Education Limited, 2012.-95 p.

4. Cotton D. David, Falvey D. David, Kent S. Simon Market Leader. pre-intermediate.
Onextponnslii pecypc. Business English Course book. Audio CDs 1 - 2. 3rd Edition/ David
Cotton, David Falvey, Simon Kent.- [Harlow]: Pearson Education Limited, 2012.-2 electronic
disks

5. Rogers J. Market Leader. intermediate. Business English Practice File. 3rd ed./ John Rogers.-
Harlow: Financial Times, 2013.-96 p.

6. Kacosn A. K. Ans6una Kupunosna, Koutpumosuu A. A. Aca AnekceeBHa, MenbryHoBa A.
I Anacracus ['ennaapeBHa JlenoBas JIeKCHMKAa: WHTEHCHUBHBIA Kypc.. yudeb. mocolwue.
OnekTpoHHbIH pecypc. Sportlight on Business Vocabulary.- Upkyrck: M3a-so BI'YOIL, 2013.-
114 c.

7. Kacbsin A.K., Kocosa 10.b., MensrynoBa A.I'., PomanoBa A.B. Preparation and Practice in
Reading, Translation, Discussion and Summarizing.- Upkyrck: M3a-so BI'YJII, 2008.- 271 c.

8. MepkynoBa H.B. Business Communication and Correspondence. JlenoBas KOMMYHUKAIUS U
KOMMepYecKasi KOPPECHOHICHIMS [ DJIEeKTPOHHBIN pecypc] : ydeOHoe mocobue / H.B.
MepkynoBa. — DIEKTPOH. TEKCTOBbIE TaHHbIe. — BopoHexk: BopoHekckuil rocyaapcTBEHHBIN
ApPXUTEKTYPHO-CcTpouTenbHBIN yHEBepcuTeT, I6C ACB, 2013. — 101 ¢. — 978-5-89040-471-8.
— Pexum pocryna: http://www.iprbookshop.ru/22672.html

9. Typyk U.®. A Course of Business English Learning. JlenoBod aHTIUNACKUN S3BIK
[D5eKTpoHHBIN pecype] : yaeOHo-MeToandecknii komrmuiekce / U.®. Typyk, B.B. Mopo3enko. —

DJEeKTpOH. TeKCTOBbIE AaHHble. — M. : EBpasuiicknii oTKpbITIN nHcTATYT, 2010. — 152 €. —
978-5-374-00437-3. — Pexxum nocryna: http://www.iprbookshop.ru/10581.html

8. Ilepeuens pecypcoB HHGPOPMANMOHHO-TEJEKOMMYHUKAIMOHHOH ceTn «MHTepHETY,
HEO00XOIMMBIX /ISl OCBOCHUS AMCHMILIMHBI (MOAYJIfA), BKJIKOYAasA NPodecCHOHATbHBIC 0a3bl
JAAHHBIX M1 MHPOPMALMOHHO-CIIPABOYHbIE CHCTEMBI

JUiss OCBOGHMS JUCHMILIMHBI OO0YYaloleMycsi HEOOXOAWMBI CJIEIYIOIIUE PEecypChl
MH(}OPMaLMOHHO-TEIEKOMMYHUKAIIMOHHOM ceTn «IHTepHET»:
— Caiit baiikanbckoro rocy1apcTBEHHOIO YHUBEPCUTETA, aapec nocryna: http://bgu.ru/, noctyn
KPYTJIOCYTOYHBIN HEOrpaHWYeHHBIN U3 10001 Touku MHTepHEeT
— AynupoBanue, azapec J0CTyma:
http://www.bbc.co.uk/worldservice/learningenglish/donthangup/. nocTyn HeorpaHruueHHBbIH
— AynupoBanue, anapec goctyna: http://www.edufind.com/english/grammar/toc.cfm. moctyn
HEOIpaHWYEHHBIN
—  AyaupoBanme, aapec  joctyma:  http://www.breakingnewsenglish.com.  noctyn
HEOTPaHWYEHHBIN
— AynupoBanue, aapec gocryna: http://www.film-english.com. noctyn HeorpaHu4eHHBIN
— AynupoBanue, aapec noctyma: http://www.rong-chang.com/. moctyn HeorpaHUYCHHBIH
— OOyuaromuii MaTepuas Ui pa3BUTHS S3BIKOBBIX HAaBBIKOB - I'paMMmaTHKa, ajpec J0CTyma:
http://www.perfect-english-grammar.com/grammar-exercises.html. qocTym HeorpaHHYCHHBIH
— OOyuaronmii MaTepuas Ui pa3BUTHS SI3BIKOBBIX HAaBBIKOB - ['paMMmaTHKa, ajpec J0CTyma:
http://www.freeesl.net. qocTyn HeorpaHUYCHHBIH
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http://www.iprbookshop.ru/22672.html
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— OwnnaiiH-PUIOKEHNE OCHOBHOTO Y4eOHOro Kypca, aapec nmocryma: http://www.market-
leader.net. qocTyn HeorpaHUYCHHBIN

— [Tucemo - Ohio University CALL lab, aapec JoCTyma:
http://www.ohiou.edu/esl/project/index.html. nocTyn HeorpaHuUEeHHBIN
— [Tucemo - Writing Help, aapec JIOCTYyTIA:

http://www.ruthvilmi.net/hut/LangHelp/Writing/index.html. mocTyn HeorpaHuueHHbII

— YHuBepcuTeTCKas OuOnmoTeka oHNaiH, aapec moctyma: http://www.biblioclub.ru/. moctym
KPYTJIOCYTOYHBIH HEOTpaHUYEHHBIH M3 JTF000H TOYKU MHTEpHET MpU YCIOBUHM PETUCTPAIMU B
BI'y

— DnekTpoHHO-OnbMoTeunas cucrema IPRbooks, aapec nocryma: https://www.iprbookshop.ru.
JIOCTYII HEOI'PaHUYEHHBIN

— DNEeKTPOHHBIN CJI0Baph English-English Dictionary, azapec JIOCTYyTIA:
http://www.dictionary.com/. mocTym HeoTpaHUYCHHBII

— OmnektponHblii cioBapb On-line Dictionaries, agpec moctyma: http://www.onelook.com/.
JIOCTYII HEOI'PaHUYEHHBIN

9. MeToauyeckne yKa3aHus s 00y4AKOIIHUXCSH 110 0CBOEHHMIO TUCHHMILIMHBI (MOYJIs1)

N3yyaTe AMCHUIUIMHY PEKOMEHAYETCS B COOTBETCTBHUU C TOM IOCIENOBATEIBHOCTHIO,
KoTopasi o0o3HadeHa B ee coaepxaHuu. [[is ycmemHoro OcCBO€HHUS Kypca OOydaroluecs
JOJIKHBI UMETh 3HAHUSI MHOCTPAHHOTO (aHIVIMHCKOT0) sI3bIKa HA CPETHEM YPOBHE.

3amaHue Ha MPAKTUYECKOE (CEMHHAPCKOE) 3aHATHE COOOIIaeTCs O0ydYaroluuMCs 0 €ro
npoBeaeHus. Ha cemuHape npernogaBaTelb OPraHU3yeT OOCYKIIEHHE STOM TEMbl, BBHICTYIMAas B
KauecTBE OPraHM3aTropa, KOHCYJIbTaHTa W JKCIEpTa yueOHO-IO3HABATEIbHOU AESITENbHOCTU
oOyyJaromerocs.

N3ydenne quciUmminHbl (MOIyJisl) BKIIOYAET CAaMOCTOSATENbHYIO paboTy 00ydaroIerocs.

B mpomecce camocrosiTenbHOM  pabOTHl  OOy4aromuecs, IOMHMO OCHOBHOW |
JOTIONTHUTENIFHOW ~ JTIUTEPaTyphl, MOTYT TMOJb30BAThCS  CIEAYIOIIUMU  METOAMYECKUMU

MaTepHralaMHu:
. VMK no guciumnivHe;
. WNuTtepHer pecypcbl 00pa3oBaTENbHOIO, OOIIEIKOHOMUYECKOTO, HH(OPMALKOHHOTO

KOHTEHTA, B T.4. PEKOMEHIOBaHHbIE TPEI0/IaBaTelIeM;
CamocTosTenpHas padoTa SBISETCS HEOOXOAMMBIM aCTICKTOM OOYUICHHSI HHOCTPAHHOMY SI3BIKY U
MPEINOCHUIKON YCIEIIHOTO OBJaAeHus WM. JlaHHBIM BuA 0O0pa3oBaTeNbHON AESITENbHOCTU
JIOTIONTHSICT 00s3aTeNbHYI0 ayJUTOPHYIO pabOTy, IOCKOJNBKY HAmNpaBlieH Ha OCMBICICHUE
MONy4eHHOW MH(OpPMAIMK W 3aKperieHUE HAaBBIKOB, MPUOOPETEHHBIX BO BpeMsl ayTUTOPHBIX
3aHATHIH.

3amanus Ui CaMOCTOSATEBHON PabOTHI BKIIFOUYAIOT B Ce0s CIIEAYIONINE: MTOUCK JOMOIHUTEIBHON
WH(GOPMAIIUY B MJICKTPOHHBIX HCTOYHHKAX; TTOJTOTOBKA JOKJIAJIOB HA MPAKTUICCKUX 3aHITHSX, K
YUaCTUI0O B TEMaTHYECKHX IUCKYCCHUSAX, KPYIIBbIX CTONaX, KOH(MEPEeHIHSIX B paMKaxX HeIeNu
HAyKW;, BBIIOJITHCHHE TBOPYECKHUX 3aJaHWi; BBITOJIHCHUE JOIOJHUTEIBHBIX JIEKCHKO-
rpaMMaTHYEeCKUX YIpaKHEHUH; paboTa ¢ TecTaMU U BOIIPOCAMU ISl CAMOIIPOBEPKH;, HAIMMCAHUE
KpPaTKOTO W3JIOKEHUS M / WM 3CCE, BBINOJHCHHE TEPEBOJIOB HA WHOCTPAHHBIC S3BIKA / C
WHOCTPAHHBIX SI3BIKOB; MPOCMOTP BUIACO(DUILMOB Ha AHTIUHCKOM SI3BIKE C TOCIEAYIOUTUM
HAITMCaHWEM PEICH3UH 110 Ia0JI0oHY; padoTa ¢ 00yJIarOIIMMHA KOMITBIOTEPHBIMU ITPOTPaMMaMH.
Pe3ynbpTaThl caMOCTOSATENBHON pabOThl KOHTPOIUPYIOTCS TPENOAaBaTeNIeM U YYUTHIBAIOTCS MPU
TEKYIIeW aTTeCTallMH CTYACHTA. [IpW 3TOM MPOBOJIATCSA: TECTUPOBAHUE, IKCIPECC-ONMPOC Ha
MPAKTUYECKUX 3aHATHUSAX, 3aCTyIIUBAHUE IOKIIAI0B, IPOBEPKA MIUCHbMEHHBIX PaboT H T. 1.
[TonroroBka JOKJIaga W BBICTYIUICHHE Ha CTYACHUYSCKOH KOH(EPEHIMU TakkKe BXOIAT B
CaMOCTOSITENIbHYIO pPaboTy CTYAGHTa M CUUTAIOTCS HAay4YHO-UCCIIEIOBATEIbCKON paboToi
(HUPC). JanHbIil B 1eITEIBHOCTH MOYKET OIIEHUBATHCSI OOHYCHBIMH Oajljiamu.

3amaHusi B paMKaxX CaMOCTOSITENIbHON paOOThI CIIEIYET BBITIOIHATh CUCTEMAaTUYECKU.



Texkymuii KOHTPOJb OCYIIECTBISETCS PEryasipHO IOCPEACTBOM HEOOJBIIUX MPOBEPOUHBIX
paboT, 3KCIpecc-ompocoB M AUKTAHTOB NPUMEPHO OJMH pa3 B JBE HEAETH, a Takke
00513aTEIbHBIX MPOMEXYTOYHBIX TECTOB 110 OKOHYAHUH KaXKIOTO pa3/iesia/TeMbl.

[To pe3ynpTaTam 00s13aTENIbLHBIX TPOMEKYTOUYHBIX TECTOB MPOBOJIUTCS aTTECTAIMs CTY/IEHTOB, a
€e pe3yabTaThl COOOIIAIOTCS B IEKaHAT.

Kaxxaplii TecT yunThIBaeTCs MPH MOJCUETE KyMYJISTUBHOM OIICHKH.

Pe3ynbTaTel paboThI TPOBEPSIOTCS KOMIUIEKCHO U OIIEHUBAIOTCS, UCXOs U3 0aioB, HaOpaHHbBIX
CTYJICHTOM B T€UEHUE CEMECTPA.

B cyMMapHYI0 pEUTHHIOBYIO OLIEHKY BKJIFOYAETCH:

1) pe3yIbTaThl TEKYIET0 KOHTPOJISI (TECTHI),

2) OLIEHKAa KauecTBa CaMOCTOSATEIbHOM  pPabOThl  CTYAEHTOB, T.€.  BBINOJHEHUE
OTpEICNIEHHOr0 KOJIMYECTBA WHIUBUAYAIbHBIX 3aJaHuil u3 pazgena «CamocTosiTeNnbHAsS U
JOTIOJTHUTENbHAA paboTa» (KOIMYECTBO M BUJA 3aJaHUM ONpeAenseTcs IpernoiaBareieM B
3aBHCHUMOCTH OT YPOBHS IPYIIIbI U TpeOoBaHMid paboydeil MporpaMMel),

3) pedepupoBaHme cTaTei, OTYET MO TeMaM, BBITIOJHEHHE COBMECTHBIX 3aJaHuUi (KEHCOB,
JTUAJIOTOB-AUCKYCCUH U T.IL.).

WrtoroBasi orneHka 3HaHUN CTYIEHTOB 3a Kaxjoe mosyrogue ompenensercs no 100-6anbHoi
IKaJe.

TecTsl TEKyIIEro KOHTPOJISL JOJDKHBI BBITOTHATHCS CTPOTO COTJIACHO TUIAHY W B HA3HAYCHHYIO
naty. IlepenuceiBaTh TecT nuOO BBIMONHATH €ro IMO3JHEE 3amperiaerca (3a HCKIIYEHHEM
npornycka o OO0JIE3HM M C NPEJOCTaBICHUEM CIpPaBKU OT Bpaya). JlHMamoru-gucKyccuu Io
TeMaM, KeHchl U pedepupoBaHue cTaTeil HACTOATEIHLHO PEKOMEHAYETCS CJaBaTh MOCTEIIEHHO IO
Mepe MPOXOXKACHUS TEM B YCTAHOBJICHHBIH MPETOIaBaTEIIEM CPOK.

Ecnu ctyneHT cnan Bce 3a1aHus B Ha3HAYCHHBIE MPETOaBaTEIeM CPOKU B TEUEHUE CEMecTpa U
€CIIM TPEerNoJiaBaTeNb yIOBIETBOPEH €ro pabdOoTOH, CTYISHT IOJydaeT 3adeT/>K3aMeH 110
JTUCITUIIIMHE aBTOMAaTUYeCKU. B MpOTUBHOM cliy4yae CTYACHT MpUTIaliaeTcs B KOHIE TOTyroIus
Ha YCTHBIN 3a4eT/?K3aMeH, Ha KOTOPOM OH JIOJDKEH OTYMTATHCS 10 BCEM IPOHUICHHBIM TEMaM B
COOTBETCTBUU C TpeOOBaHMSIMH TPOTpamMMbl (JAOKIAd, JUANOT, KeHC) U BBIOIHUTH
pedepupoBanue HE3HAKOMOM CTaThH B TeueHue 20 MUHYT.

3a no0aBouHBIE BUIBI NEATEIHHOCTH, HE SIBISIIOIIMECS O0S3aTeIbHBIMU JIJISl BBITIOJHEHUS
nporpaMMbl, (HaydHbIe IOKIAabl Ha KOH(EpEeHIMH, ydacTHe B OJHMMIIMAJaX M KOHKYpCax
JT000T0 ypOBHS) CTYAEHT MOXKET MONYyYUTh MpeMHUaNbHble Oamisl («OoHych»). [IpeMuanpHbIe
Oaibl HE MOTYT HAUMCIATBCA CBEPX YCTAHOBJIEHHOM 3a TEKyILlyl0 paboTy B ceMecTpe
MakcuManbHOU cymMbl 6asmioB (100).

Pacuer GamnoB 3a Kaxaoe 3alaHue TEKYILIEro KOHTPOJIS MOApPOOHO MpuBeAeH B (oHIE
OLIEHOYHBIX CPEJCTB M0 JAHHOM JUCIHIIIINHE.

10. ITepeyenb MHPOPMALMOHHBIX TEXHOJIOIMH, HCI0JIb3yEeMbIX IIPH OCYLIECTBJICHUHU
00pa3oBaTeIbLHOIO NMpoIecca Mo JMCHUILINHE (MOYJ110), BK/IK0Yasi lepevYeHb
NMPOrpaMMHOI0 odecreYeHust

B yuebHOM mporiecce UCIONb3yeTCs CIeayolee MPorpaMMHOE 0OecrieueHue:
— MS Office,

11. Onucanne MaTepHaJIbHO-TEXHUYECKOM 0a3bl, HEOOXOAMMOM VIl OCYLIECTBJICHHSA
00pa3oBaTeILHOIO MPOUECCa MO0 AUCHUILINHE (MOIYJII0):

B yuebHOM mporiecce ucmoib3yeTcs ciaeayroliee 000pya0BaHueE:
— IomerieHus 17151 CAMOCTOSITENIEHOM PabOThI, OCHAIIICHHBIE KOMITBIOTEPHON TEXHUKOM €
BO3MOYKHOCTBIO MOAKIIIOUEHU K ceTH "MHTepHEeT" 1 00ecTieueHreM T0CTyIa B DJIEKTPOHHYIO
nH(OPMaIMOHHO-00pa30BaTEIBLHYIO CPENY BY3a,



— YyeOHble ayAUTOPUH JIJIs IPOBEJICHUS: 3aHATHI JIEKIIMOHHOTO TUIIA, 3aHATHI CEMHUHAPCKOTO
TUIA, MPAKTUYECKUX 3aHSATUH, BBIMOJIHEHUS KYPCOBBIX paboT, IPYNIOBBIX U HHIMBUAYAIbHBIX
KOHCYJIbTAIMM, TEKYILIEr0 KOHTPOJIS U POMEKYTOUHON aTTECTAllUU, YKOMIUIEKTOBAHHbIE
CHEIHAIN3UPOBAHHON MEOEBIO0 U TEXHUYECKUMU CPEACTBAMH 00yUYeHHUS,

— MynbTHMe TMIHBIN KJTacc,

— KomnbroTepHslii kiiacce



